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MIAMI CHEMICAL FIRM MUSHROOMS SORA AOSD Seas ee 
American Calmal, manufacturer 5 a substi- INSIDE THE STATE 7 
tute for commercial acids, is finding varied 
uses for its product. Established in March, 
| its — and 2 facilities have shown sub- 13 BUSINESSMEN IN THE NEWS we 
tantial growth. 
ee FLORIDA CLOSE-UPS 25 
FINANCE 26 
| HORNE’S ENTERPRISES, INC. 
| Robert Horne, before he was 30, parlayed TRADE CALENDAR 3 
$800 of G. I. pay into a million dollar business. 
To Horne, the success of his roadside shops PEOPLE AND CHANGES 32 
is only beginning. 14 
TALLAHASSEE LETTER 34 


HOME SALES ON STOCK MARKET 


General Development Corporation is going to 
the stock market to sell its new home invest- 
ment plan. The company is banking on golf 
and Golfdom’s “Chick” Hardwick to sell its 
Port St. Lucie Country Club Homes. 16 
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What the Moon 


Means to Florida 
PETERSON BROTHERS, INC. a Pe area at n 
Jacksonville manufacturer of famed “Gator” tere poe’ agg Eo vill pom 4 


trailers admits business is not good. Peterson tremendous impact on the state’s econ- 
Brothers is turning to diversification to bolster 19 omy. But the true picture is tess rosy than 
its sales. 
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The January, 1962 issue of TREND will 
carry a special report on “What the 
Moon Means to Florida”. The editorial 
staff has been studying the subject for 
weeks, and will continue its intensive 
research right up to the deadline. 





FLORIDA TRADE ASSOCIATIONS 


Public relations, government liason and mem- 
bership services are the main functions of 
Florida’s trade associations. This TREND Chances are, you will want to keep this 
survey reveals their benefit to Florida's issue handy and refer to it again and 
economy. 21 again. 
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No pavement could be stronger 
even If carved from SOlid TOCK? 
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More and more Interstate high- 
ways are new-type concrete 
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Every month, millions enjoy smooth riding 
on urban expressways of new-type concrete! 


Right from the start, millions of city motorists have 
benefited from the new Interstate highways. Designed 
to handle more than double today’s traffic by 1975, the 
new 41,000-mile Interstate System will not only sim- 
plify cross-country travel, but will also make driving 
easier every day for those who live and work in cities. 

Interstate pavements— particularly on the heavily- 
traveled urban sections—must be especially durable. 
That’s why you see so much new-type concrete. Nothing 


PORTLAND CEMENT ASSOCIATION 
1612 East Colonial Drive, Orlando, Florida 


4 national organization to improve and extend the uses of concrete 
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equals new-type concrete for strength! It’s man-made 
rock. Heavy traffic makes no impression on it. 

Your luxuriously smooth ride stays smooth! In fact, 
engineers can design roads of new-type concrete to last 
50 years and more, with maintenance costs as much as 
60% less than for asphalt. Add a very personal advan- 
tage: safety — not only extra night visibility, but the 
all-weather skid resistance concrete’s grainy surface 
provides. In every way, you ride 1st Class on Concrete! 


FOR HIGHWAYS WITH A SOLID FUTURE 


“« Concrete 
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Talk and Predictions 
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U. S, Executive Is Richest Vacation Plum . . . Center of Population 


Jumps from Moon Shot Predictions . 
for Attracting New Industry 


seFLORIDA IS TOP WINTER 
VACATION SPOT for the U.S. bus- 
iness executive according to a Wall 
St. Journal survey, but it ranks third 
behind California and New York in 
summer travel volume the paper 
says. 

“The average inter vacation stay 
(for the executive) is three weeks 
and the average family expenditure 
(2.2 persons) is $1116, including 
$495 for board and lodgings,” said 
Francis X. Timmons, the Journal's 
research and marketing director. The 
average summer stay is 2.7 weeks 
and the average expenditure is $986, 
Timmons said. This compares to an 
overall national family vacation av- 
erage of one week and $396 ex- 
pended. “It is clear from these fig- 
ures that Florida’s richest vacation 
plum is the business executive field,” 
Timmons added. 


‘as THE “CENTER” OF FLORI- 


DA’S POPULATION was jumping 
all over the place last month as vari- 
ous communities and officials were 
busy predicting what the Moon 
Shot” was going to do to and for the 
state. A Miami newspaper said un- 
less that area got a couple of big 
missle plants the “center” of popula- 
tion would move to Central Florida 
in 10 years. Gov. Farris Bryant a- 
greed when he said, “I forsee the 
day when there will be one solid 
city from Cape Canaveral to St. 
Petersburg. Meanwhile Broward 
County was seeing itself as the in- 
dustrial center of the South. . . 


ss°FLORIDA FAMILIES ARE 
LOSING INCOME because of the 
lack of properly stocked woodlands,” 
says C. H. Coulter, state forester. 
“Last year alone 40 per cent of the 
wood used in our mills was imported 
from other states. We just aren't 
growing enough wood to meet the 
demand.” Coulter indicated there are 
over eight million acres of forest land 
in the State in need of planting. A 
U.S. Forest Service survey bulletin 
contends that the lack of major pulp- 
mill expansions in Florida is because 
the capacity of state mills exceeds 
the annual growth of wood in the 
state. 


ss THE SOUTH SHOULD QUIT 
shooting with a shotgun to bag any 
and all enterprises and start using a 
rifle approach to get high wage in- 
dustries. That’s what the Southern 
Governor's Conference put in the 
form of a resolution recently. The 
Governors of the 17 states also called 
for limitations on foreign imports 
and steps to prevent foreign textiles 
from weakening domestic industry. 
(Editor’s note: This report is not 
100 years old and it did come from 
the South — not the industrial 
North. ) 


ssINDUSTRY IS WONDERFUL 
BUT WE STILL NEED TOURISTS 
Grover Noetzel, University of Miami 
Economist was telling Miami real 
estate men last month. “Even if we 
get a lot of industry as promised, 
tourism will always be a close second 
in importance,” Noetzel told the 
realtors. “I believe in a balance of 
industry and tourism, but we must 
be careful about what types of in- 
dustry we permit in South Florida. 
We can't afford the risk of turning 
this into a smog area.” 

Noetzel warned against land spec- 
ulation that would chase away in- 
dustrial prospects. The economist 
said that Florida escaped the effects 
of the first three postwar recessions 
but felt the fourth one “strongly.” 
We can safely say that it was three 
years ago that we started to get into 
an overbuilt situation. And you real- 
tors must be the first to admit this 
is true,” he said. 


seFLORIDA SUGAR PRODUC- 
TION will double in the next four 
years says Sen. George Smathers 
who said he will seek a larger quota 
for domestic sugar growers. He made 
the statement at the dedication of 
the new $11 million Glades Sugar 
House at Belle Glade last month. 
The new plant is expected to em- 
ploy 1300 and add about $23 million 
to the Florida economy. The new 
facility will cultivate 20,000 acres. 
One of the largest sugar operations 
in the nation, it is a cooperative ven- 
ture of 53 Florida growers and busi- 
nessmen. 


. . Rifle Approach Urged 


as THERE IS NOTHING WRONG 
WITH TOURISM but it won't build 
the economy,” says Robert O. Bar- 
ber, president of Univis, Inc., Ft. 
Lauderdale. ‘We need adequate pay- 
rolls and our climate should be con- 
sidered in the light of payrolls for it 
means more than tourism as it pro- 
vides year-around operations. Bar- 
ber said that the payroll set-up in the 
Ft. Lauderdale was “out of whack” 
because wholesale, retail, and gov- 
ernment payrolls outnumbers those 
in manufacturing. “The county ( Bro- 
ward) between 1948 and 1960 grew 
by 300,000 people, but provided only 
7000 additional industrial jobs,” he 
said. 


waGIVE ONE PER CENT of pro- 
fits before taxes to the state for 
higher education” is what Thomas 
F. Fleming, chairman of the board 
of the First National Bank of Boca 
Raton proposed to Florida business- 
men last month. Fleming, chairman 
of the Florida State Chamber of 
Commerce Education Committee, 
said this is one way the state can 
meet the ‘spiraling requirements of 
our schools which must accomodate 
122,000 college students by 1965 and 
158,000 by 1970.” 

“Let's not kid ourselves,” Fleming 
said, “the purpose of any Chamber 
of Commerce is to promote business. 
I believe that the promotion of 
higher education in all Florida 
schools — public and private — is 
good business. He indicated the 
state’s present tax program could not 
do the job. He said he was prepared 
to “lead the way” by recommending 
to the directors of his various enter- 
prises that they allocate one per 
cent of income to Florida schools. 


asCONSUL TO ISRAEL for the 
Southeastern United States said re- 
cently in Miami he wished Florida 
could export some of its accumulated 
building experience to help his coun- 
try. Lew Dover said everywhere you 
go in Israel you see construction in 
progress, but that the infant Middle 
Eastern nation needed help from 
people who have building experi- 
ence and capital. He added that his 
country’s laws are extremely favor- 
able to foreign investment. 
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Invest in Florida’s newest growth industry... 
PRODUCTION OF MEAT, MILK & EGGS 


In the decade between 1950 and 1960, Florida 
population has increased 76.7%, adding over 
2 million people to feed every day. 


Ten years ago, most of our meat and eggs 
and part of our milk were shipped in. The 
production of protein foods has expanded by 
leaps and bounds to fill the fast-growing need. 
But, still, the demand for home-grown meat, 
milk and eggs is far greater than we can fill. 


This leaves a production gap which is a sound 
growth investment opportunity. 


Whether it’s in the field of production, feed 
dealership or the processing of meat, milk and 


Protein food production is a 
GROWTH INDUSTRY in Florida 
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eggs, Florida protein food agriculture pro- 
vides a long-time picture of steady growth. 








Want to know more about the protein food 
industry—the production of meat, milk or 
eggs in Florida for Floridans? See your local 
Purina dealer with the red and white Checker- 
board sign, or write to Carl Leupold, Ralston 
Purina Company, 3947 Boulevard Center 
Drive, Jacksonville 1. 
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Governor Says Three Rocket 
Seeking Florida Sites 


es AEROJET-GENERAL CORP., 
of California plans to build a 
rocket fuel plant in Florida, regard- 
less of whether it gets the govern- 
ment contract to test moon rocket 
engines, Gov. Farris Bryant says. 
He added that three other compan- 
ies were bidding for the contract 
and looking for Florida plant sites. 

One of these is Thiokol Chemical 
Corp., which reportedly was option- 
ing a lower East coast site for a 
multi-million dollar plant to produce 
solid fuel and rocket engines. A 
company spokesman said Thiokol 
would employ 2,000 to 4,000 at the 
Florida plant, depending on the 
size of contract. 

U. S. Senator Smathers noted that 
$885 million has been appropriated 
for expanded facilities at the Cape 
and that these will spread out to 
benefit all of Central Florida. 


esAN EARLY-MATURING variety 
of sugar cane for the Lake Okeecho- 
bee area may add several thousand 
new acres for cane production. The 
new variety has been developed by 
the Everglades Experiment Station, 
a branch of the University of Flori- 
da Agricultural Experiment Station. 

At present cane growing is limited 
to a warm belt along the south and 
east shores of Lake Okeechobee. Be- 
yond the belt the possibility of 
freezes endangers present varieties, 
which mature in the late fall and 
early winter. 

The new early-maturing variety 
would enable growers to complete 
harvest before the danger of a freeze. 

Only 350 tons of the new cane are 
now available and it will be several 
years before enough cane can be 
produced for any major expansion. 


ee A REHABILITATION CENTER 
for treatment of Parkinson’s disease, 
the only one of its kind in the world, 
will open in Miami in early January, 
according to reports of Florida De- 
velopment Commission. 

Chairman-Director Wendell Jar- 
rard said the Commission has se- 
cured an initial amount of $100,000 
in hospital funds from the federal 
government for the project, which is 
to be located in the Miami Medical 
Center. 


Fuel Plants 


saSARASOTA COUNTY has be- 
come the first county in Florida, and 
one of the first in the South, where 
registered Republican voters out- 
number Democrat voters. 

Florida’s only GOP Congressman, 
Representative William C. Cramer, 
of Pinellas County, said this means 
the two-party system is here to stay. 

Winton King, twice defeated by 
Cramer for Congress, changed his 
voter registration from Democrat 
to Republican, charging the Demo- 
crat Party has been captured by 
liberals. 

Republicans say they will forge a- 
head of Democrats on registration 
rolls in the next few years in Pinellas, 
Orange, Brevard, Palm Beach, Char- 
lotte, Broward and Manatee Coun- 
ties. 





FLORIDA HiGHWAY PATROL safety education 
officers, during orientation visit to the Florida 


Development Commission, were briefed by 
Chairman-Director Wendell Jarrard on Florida 
tourist promotion. Troopers (left to right) 
Tony Graham, Tallahassee; Chuck Saunders, 
Miami; Vince Smallwood, Orlando; and Tom 
Joyce, Miami, check over state attractions 
map with Jarrard. 

se THE STATE HIGHWAY PA- 
TROL will help the Development 
Commission sell Florida to tourists. 
Roger Stake, director of tourism for 
the Commission, said Sgt. C. W. 
Saunders is the first of four patrol- 
men now taking an indoctrination 
course in tourist promotion. 

Stake said the commission plans 
to use the patrolmen to help sell 
Florida’s attractions to industrialists, 
as well as tourists.. They will be 
sent by the Commission to industrial 
and other expositions in the North 
and to the Florida Showcase in New 
York. 

The Development Commission is 
also emphasizing the Patrol’s service 
to motorists, as part of its “be nice 
to tourists” campaign. 


ssA STRONG PROTEST WAS 
FILED with Labor Secretary Arthur 
Goldberg by State Industrial Com- 
mission Chairman Worley Brown for 
arbitrarily cutting to 8,400 Florida’s 
request for 10,000 off-shore workers 
to harvest crops. Brown said a labor 
shortage can be expected about No- 
vember 1, with 30,000 additional 
acres of vegetables this year plus 
12 million more boxes of citrus and 
75,000 new acres of sugar cane. 
Looking ahead, Brown said the Nova 
moon probe project and related in- 
dustrial developments will reduce 
the state’s labor supply. 


as INVESTIGATIONS, MARKED 
BY PUBLIC HEARINGS, are sched- 
uled by interim state legislative 
study committees into the shell home 
industry, prisons, mental institutions, 
tax laws from the standpoint of in- 
equities or injustices, licensing of 
nuclear industries, capital punish- 
ment and the mechanics lien law. 


se MIAMI HAS BEEN named as 
one of three cities in the United 
States for a pilot project in solving 
problems of juvenile delinquency. 
The program will be conducted by 
the American Institute of Religion. 
The selection means Miami would 
be able to take advantage of $10 
million appropriated by Congress to 
be used annually over a three-year 
period to fight juvenile delinquency. 

Under terms of the congressional 
appropriation, Secretary of Health, 
Education and Welfare, Abraham 
Ribicoff, is in charge of allocating 
the funds. Miami would be alloted 
$190,000. 

The program calls for using the 
total resources of the community for 
combatting juvenile delinquency. 


ae THE FLORIDA LEAGUE FOR 
THE EXTENSION OF LEGAL- 
IZED GAMBLING, INC. has been 
chartered as a non-profit organiza- 
tion seeking extension of legalized 
gambling, including lotteries and 
casino gambling. President of the 
league is Harry Levy of Miami 
Beach. The organization said it 
would use a financial pitch to at- 
tempt to promote its views. 
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... Inside the State 








esPUBLIC AND PRIVATE 
BUILDINGS in Florida will be sur- 
veyed to determine which would 
make suitable fallout shelters. The 
U. S. Army Engineers have selected 
19 private architectural and engin- 
eering firms in the state to make the 
survey. 

Each firm will send key personnel 
to a two-week training school before 
starting the survey. Purpose of the 
course is to establish the same set 
of values throughout the nation in 
evaluating and marking existing 
buildings as public fallout shelters. 


sea FORT PIERCE has hired Wil- 
liam Amory Underhill, one-time as- 
sistant attorney general in the Tru- 
man administration, to lobby in high 
Washington circles to persuade both 
government and private industry to 
locate their operations in St. Lucie 
County. 

“From our industry-seeking trips 
we have learned that it is essential 
that the city have a full-time repre- 
sentative in Washington,” Mayor 
Padgett said. “Bringing the pressure 
to the right places will be a major 
task of Underhill.” 





Meet your 


GENERAL TELEPHONE 


COMMUNICATIONS 





hy 
He brings you a new way to 


INCREASE YOUR PROFITS 


Because he is trained to improve the efficiency of your business 
communications, your General Telephone Communications Con- 
sultant can show you new steps to profit. 

Often without adding cost, he can help arrange internal and ex- 
ternal telephone service to increase efficiency. He can demonstrate 
inexpensive ways to add intercom service, show you how to “cover” 
your phones 24 hours a day without increasing your staff. 

For a free analysis of your business communications, call our 
Communications Consultant at our business office today. He'll be 


glad to help. 


GENERAL TELEPHONE 


Americo’s Lorgest Independent Telephone System 
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GENERAL TELEPHONE 
Company OF FLOMmOA 








aa FLORIDA TRUCKING FIRMS 
have been authorized by the Florida 
Railroad and Public Utilities Com- 
mission to raise their rates by one 
per cent on freight shipments within 
the state and raise minimum charges 
for runs of less than 650 miles. 

The commission granted the in- 
creases to bring Florida rates in line 
with charges allowed for interstate 
hauls. 

Firms involved in the increase are 
Central Truck Lines, Tamiami Trail 
Tours, R & R Trucking Co., Over- 
seas Transportation Co., and Ryder 
Truck Lines. 


ee®ALL COMMERCIAL AT- 
TACHES in Washington, regardless 
of race or country, are being invited 
to Florida, with the first contingent 
arriving in November. 

Determined to prevent racial in- 
cidents such as have embarrassed the 
nation in other areas, Florida’s Sec- 
retary of State, Tom Adams, rolled 
out a welcome mat that startled and 
delighted the U. S. State Depart- 
ment. Adams admits the plan is de- 
signed to build not only goodwill 
but trade — “An African diplomat vi- 
sited California and purchased $1.5 
million worth of machinery.” 


ea FLORIDA TILE INDUSTRIES 
nearly doubled its six month’s profit 
over the same period last year with 
a net income of $89,802. The Lake- 
land firm had sales of $1,660,559 
against $1,548,457 in the previous 
period. Florida Tile recently got its 
Texas talc mining facility in full pro- 
duction. It is the largest tile manu- 
facturer in the state and one of the 
largest in the Southeast. Earnings 
per share based on the six month's 
report were 26 cents against 14 cents 
in the previous period. 


seFLORIDA STATE UNIVER- 
SITY will receive an estimated $4 
million this year in grants and con- 
tracts, compared with $50,000 ten 
years ago, according to James E. 
Mahoney, assistant director of re- 
search. 

Newest FSU grant, eventually to 
amount to $800,000, establishes an 
Institute for Space Bioscience. The 
grant from the National Aeronautics 
and Space Administration is for the 
study of life in space and on other 
planets. The state Board of Control 
said the grant would probably mean 
additional federal funds for build- 
ings. 
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aa CONE BROTHERS CONTRAC- 
5 TING CO. is establishing an annual 


IS $4,000 University Engineering Schol- TIRED Oo FC Oo NVENTI Oo NAL 


la arship. J. L. Cone, jr., president of 


n- the firm said, “We nmust have well C O N V E N T | Oo N S ? 





1e trained and qualified engineers lead- 

in ing America’s continued industrial : , 

es growth. It is up to industrial con- Tony DiScala, manager of Tampo’s 
cerns such as ours to make sure new Causeway Inn, has a rather 

n- these young people have the oppor- unusual viewpoint about conventions. 

le tunity of exploiting their natural abil- He thinks that they ought to go 

te ities in behalf of themselves and 


smoothly. Futhermore, Tony has the 


their country. strange idea that the business 


The successful candidate each 





il year will have a choice of attending ee should be staged in a 
r either the University of Florida or businesslike way, that the meals and 
< Georgia Institute of Technology, and banquets ought to have truly 
will be encouraged to follow a co- fine food and that there ought to be 
operative training program combin- fun and enjoyment along with 
P ing a work and actual on- the work. If you have a convention 
1 the-job experience. coming up and want to get things ‘ 
t ssATLANTI C COAST LINE done and want to have fun, ae 
RAILROAD has increased main- then better pick up the phone and HOT Et 
f. tenence and repair work on its rol- ask Tony for complete information! 
e ling stock. W. Thomas Rice, presi- Call Tony DiScala, MA) TEA 
2 dent of Coast Line, said the pro- c inn RE 7-6761. RESORT 
d gram would include renovation and ae ee > 
d upgrading of its passenger car fleet 


and freight cars. ACL has also or- 
dered 70 new trailer vans for its ch: | \ 


piggyback operations. 
COURTNEY CAMPBELL CAUSEWAY * ROUTE 60 * TAMPA * FLORIDA 


— t 





ea THE FLORIDA CANAL AU- 
THORITY has authorized a.feasibil- 
ity study on the proposed Sanford- 
Titusville Canal. Canal Authority At- 
torney Judson Freeman said that the 
authority could not use funds from 


the Cross-Florida Canal District in R f\ \" L\ ( 
) the Cape Canaveral area, but he said H 
a new district set up in Brevard 
County could raise money for a Ca- Mv S 
naveral Harbor project. © 3) | 


wt 
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Under 1961 legislation the State 
Conservation Board can establish 
additional taxing districts for ap- 
| proved waterway projects. The state 
| matches funds for right-of-way raised if * 
, by the various districts. The canal 
authority must approve the pro- 


posed Sanford-Titusville canal be- 
fore the Conservation Board can set 











SPECIAL MACHINES 
AND TOOLS 


designed 


and 


manufactured 
to your 


requirements 





mobile Insurance Co. will build a $1 
million regional office building in 
Winter Haven, according to Edward 
Rust, company president. 

A 10-acre site between Winter 
Haven and Lake Alfred has been 
selected for the building, which is 





eetheeieliell 





expected to be occupied by Septem- 
ber 1962. The offices will employ be- 
tween 250 and 300 persons when 
| opened, with an eventual employ- 
ment of 600. The new office will 
serve Central and South Florida. 


Dean Engineering Co. 


317 S. MERIDIAN e TAMPA 2, FLORIDA 
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up a taxing district 
aaSTATE FARM MUTUAL Auto- 
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“NOBODY 
NEEDS 
INSURANCE” 


Ever stop to think of it? Nobody 
really needs insurance—at least at 
the time they are discussing the 
subject. 


The need for insurance always creeps 
in when nobody is looking, or it 
lurks in an undiscovered hiding 
place, or it looms over the horizon. 


That’s why, no doubt, insurance cov- 
erage is frequently forgotten by busy 
executives whose companies are 
growing rapidly. 


Why not let us survey your entire 
protection program. Insurance has 
been our exclusive business since 
1906. 


OTTO P. STALLINGS & SON 
P. O. Box 1020 
Ph. 2-3688 


Tampa 
Florida 











ANALYZE 
THEN BUY 


Many enthusiastic newcomers 
and Florida oldtimers rush into 
a new business venture without 


full information. 


Before you buy or incorporate 
talk to Nicklin and Associates. 
Nicklin will guide you and 
show you ways to maximum 


profit and low overhead. 


Write or Call Today 


NICKLIN and 
ASSOCIATES 


404 150th Avenue 
Madeira Beach, Florida 
Phone St. Petersburg 391-0188 
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Businessmen in the News 











Long Way From Street Cars 


Back in the depression days of the 
30’s when Marvin L. Holloway 
(left) was hired by the old Tam- 
pa Motor Club, the membership 
boasted 97 members. Last month 
this organization, the Peninsula Mo- 
tor Club, which includes 46 Florida 
counties, zoomed over the 60,000 
membership mark. 

As this new record was being set 
Holloway was up in New York re- 
ceiving a sales achievement award 


for his club’s international travel 
department for its heavy sales of 
Nassau trips. The award was given 
by AAA President Charles L. Wil- 
son (right). 

Holloway, who used to ride the 
old Tampa streetcars selling AAA 
memberships, is serving his second 
term as chairman of the Eastern 
Conference of AAA Motor Clubs, 
representing 3,000,000 members a- 
long the Eastern Seaboard. 





Fix U.S. 41 NOW 





* 


One of the hottest stretches of 
highway in Florida these days is 
U.S. 41 between Sarasota and Nap- 
les. The heat, however, is coming 
from merchants and businessmen 


along the way who are a bit more 
than impatient about the delay in 
reconditioning this highway seg- 
ment. 

Leader in FIX U.S. 41 NOW 
campaign joined by dozens of civic 
groups and others along the way is 
Joel Kuperberg, (above) manager 
of Caribbean Gardens, Naples. Ku- 
perberg is a member of the Naples 
JC’s. Kuperberg’s group formed a 
motorcade of 100 cars from com- 
munities from Bradenton to Naples 
and paraded to Ft. Lauderdale to 
confront the State Road Board in 
session with their problem. To add 
more fuel to the fire hundreds of 
car bumper stickers, “Fix U.S. 41 
NOW”, are being boldly displayed 
by the group and others. A large Ft. 
Myers billboard greets tourists as 
follows: “Welcome Visitors, We 
Apologize For U.S. 41 — A Sign of 
Neglect under Collins’ Administra- 
tion and Apprently Condoned by 
the Bryant Administration . . . 41 
Committee.” 
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Soft, Quality Sell 


Paul L. Miller, Jacksonville busi- 
ness consultant, proved a valuable 
point last month. His invitational 


art exhibit at the Jacksonville Art 
Museum brought out 600 viewers 
the first day and more than $5000 
worth of the 41 pieces of paintings, 
sculpture and ceramics were sold 
before the exhibition was well un- 
derway. 

Which tends to prove that Flor- 
ida businessmen might well con- 
sider the aesthetics in promoting 
their own business, or as Miller 
frankly put it, “A soft, quality sell.” 
There was plenty of quality in Mil- 
ler’s show as evidenced by the buy- 
ing enthusiasm of the onlookers. 
Miller, who heads Paul L. Miller 
Associates, Inc., plans to make the 
show all all annual event. 





Burns Blitzers 


Mayor Hayden Burns of Jackson- 
ville has the facility for keeping him- 
self in the news that is almost un- 
challenged. Burns apparently has no 
idea of letting the state forget that 
he ran a strong third in the last Flor- 
ida gubernatorial election and that 
he intends to be right in there for 
the next contest. 

Helping him along the way is a 
unique organization formed in Jack- 
sonville known as the “Burns Blit- 
zers.” Last month this organization 
said that it had now reached a mem- 
bership of 4000. The main idea is to 
keep beating the drum for Burns 
between now and 1964 contest. 
That’s quite a long way off but the 
group apparently has quite a capac- 
ity for keeping up its steam and 
hopes to depend on meetings, pa- 
rades, outings, and just about any- 
thing that catches the eye to Blitz” 
Burns in the Governors seat. 





Congressional Record 
Cites Center 


A man’s good lives after him, par- 
ticularly in the case of educators. 
But a high quarter compliment came 
indirectly to Paul Douglass, profes- 
sor of government, and director of 
Rollins College’s noted Center for 
Practical Politics. 





Six Rollins students were cited in 
the Congressional Record for out- 
standing internships within the Cen- 
ter. The citation was introduced by 
Rep. A. S. Herlong who stated that 
the Center offered a “distinguished 
program” and performed a notable 
contribution to America’s public lea- 
dership. 

While at Rollins, Douglass has 
gained wide recognition as an au- 
thority on Florida government and 
politics and has published a number 
of valuable and needed books and 
pamphlets on the subjects. 





“Your gavel, sir!”’ 


Of course, gavel-pounding at 


rooms stimulates orderly, 
productive business sessions. 

If you haven’t enjoyed our 
meeting and banquet room 
facilities for top level 

executive get-togethers, we urge 


(if needed), will be waiting... 





The Columbus is hardly necessary. 
The very atmosphere in any of our 
four magnificent mezzanine meeting 


that you do so soon. Your gavel 
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Miami's mage of Elegance 
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Management Games 


University of Florida Business Students 
Use Computers to Test Their Executive Ability 


Playing management “games” with 
a high speed electronic “brain” is 
serious business to students in the 
College of Business Administration 
at the University of Florida. 

This approach to training future 
business executives has been used at 
the University of Florida since 1958. 
Expansion of the program is expec- 
ted soon, reports Dr. William Fox, 
associate professor of industrial re- 
lations and management. 

The game technique, which tests 
the decision-making resources and 
textbook knowledge of a team of 
advanced business students, is also 
used as a highly successful intro- 
ductory device to whet the academ- 
ic appetites of beginning business 
students. 

Interest in the games is very high 





among participating students — so 
high, in fact, that members of the 
business fraternity, Alpha Kappa 
Psi, recently compiled a detailed 
analysis of the history and impact 
of management games, suggesting 
wider use of the game now being 
played and the addition of more 
complex games. 

The game currently used at the 
University of F lorida | is the UCLA 
Executive Game No. 2, which simu- 
lates the operation of a multi-firm, 
one-product industry. Its purpose 
is to help students of management to 
learn more about top-level planning 
and policy formulation in business. 

Student teams must make deci- 
sions for their firm’s product prices, 
production volumes, advertising 


budgets, research and development 
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UNIVERSITY OF FLORIDA business students 
James Griffin (left) of Sarasota, Britt Rogers, 
(at machine) of Winter Garden, and Bill Bond, 
of St. Petersburg, are deciding how much of 
their firm’s capital shall be spent for ad- 
vertising, research and development. 


budgets, investments in plants and 
equipment, and dividends, giving 
due regard to general economic con- 
ditions. These decisions are made on 
a three-month forecast basis, and 
the amount of time alloted for mak- 
ing these decisions is varied from 
10 minutes to three days, simulating 
the varied pressures which prevail 
in the real world of business. 

The team’s decisions are then re- 
corded on cards which are fed into 
the IBM Type 650 Computer, which 
has been previously programmed 
with formulas and information re- 
lated to the firms which the teams 
represent. For this game, it takes the 
Computer only seven minutes to cal- 
culate the effects of student deci- 
sions on the business operation for 


‘ a three-month period. 


Two primary lessons which stu- 
dent executive teams learn, accord- 
ing to Dr. Fox, are the importance 
of giving due attention to all aspects 
of their organization’s activities be- 
fore making decisions, and the need 
for proper collection and analysis 
of relevant data. 

It also teaches team members the 
wisdom of conservatism and the ad- 
vantages and disadvantages of bold 
moves, says professor Fox, who has 
just returned from a five-week facul- 
ty seminar on business games at 
Carnegie Institute of Technology. 

This seminar, sponsored by the 
Ford Foundation, familiarized bus- 
iness professors with a new Carnegie 
Tech management game which the 
University of Florida hopes to pro- 
gram into a new and advanced com- 
puter next Spring. End 
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TOP MEN at American Calmal Corp. are: (left 
to right) A. Edward Gross, executive vice 
president; Martin Wein, president and Zane 
Siegal, secretary and treasurer. 


PACKAGING OPERATIONS at American Cal- 
mal, Inc. The chemical compound has found 
a wide variety of uses as a substitute for 


MIAMI 
CHEMICAL 
PRODUCT 
FINDS 
EXPANDING 
MARKET 


American Calmal, Inc., 
Less Than a Year Old, 

Has Shown Rapid Growth 

in Plant Facilities and Sales 


M ajor success sometimes comes 
fast in the chemical product busi- 
ness. And a small Hialeah company 
which started eight months ago in a 
tiny building with two employes 
shows some of that rare and exciting 
promise. 

American Calmal manufactures a 
substitute for widely used and highly 
dangerous acids. It started produc- 
tion in March of 1961. At that time 
it had 1,500 square feet of floor 
space. It now has 6,200 square feet 
of floor space and 64 full-time em- 
ployees. Orders have jumped from 
$2200 in its first month of operation 
to $42,000 for September 1961. It’s 
product is now being distributed 
throughout 35 states and two foreign 
countries. 

Calmal is the chemical brain-child 
of Martin Wein, president of the 
corporation. Wein, industrial chem- 
ist of long experience, during his 
years in industry was startled by the 
disfiguring and oftimes fatal acci- 
dents resulting from the use of muri- 
atic, sulphuric, hydrocloric and nitric 
acids, and set about to develop a 
safe-to-handle substitute. 

The product is the result of his 15 
years of research and experimenta- 
tion. The Wein-developed product 
is reported harmful to neither skin 
or clothing. It is non-flammable, 
non-explosive and non-corrosive. It 
attacks only the three substances of 
which its name is a derivative: CAL- 
cium, MAgnesium and Lime. These 
substances are the prime factors in 
the formation of water scale, rust 
and mildew which plague home- 
owners and industrial plant opera- 
tors. 

Besides the wide household mar- 
ket available to the product, it has a 
variety of industrial uses such as 
etching concrete prior to painting, 





removing scale deposits from water 
pipes and plumbing and pre-condi- 
tioning copper pipes before solder- 
ing. 

It is establishing a market in the 
sugar cane industry which must clear 
the metal tubings of refineries at 
frequent intervals. Florida’s dairy 
industry has also been an immediate 
market. Wein is confident that it 
will eventually be accepted by the 
automobile industry which uses 
prodigious quantities of acids for its 
metal “pickling” process, a process 
which must precede the finishing of 
each automobile body. 

American Calmal is presently in a 
non-permanent status as a private 
corporation. Zane Siegal is vice 
president of engineering and A. 
Edward Gross is vice president in 
charge of distribution and sales 
management. 


The current success of Calmal 
reflects the growing importance of 
South Florida in the chemical prod- 
ucts industry. In Metropolitan Mi- 
ami this industrial group annually 
produces and sells in excess of $40 
million worth of paint, fertilizers, 
agricultural chemicals, insecticides, 
fungicides, printing inks and water 
treatment chemicals. Also included 
are detergents, plastic items, drugs, 
cosmetics and waxes. 

A recently concluded study by the 
Economic Development Council of 
the Miami-Dade County Chamber 
of Commerce indicates that the aver- 
age annual sales per firm has in- 
creased to $297,800. 

In Dade county the 135 chemical 
products plants employ nearly 1,700 
workers with an annual wage in 
excess of $7 million. Valuation of 
the plants has risen from $7 million 
to $16 million. End 
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YOUNG 
HORNE’S 
HORN OF 
PLENTY 





Robert |. Horne, 
Millionaire at 30, 


Says Success of His 
Road-side Shops 
Is Only Beginning 


Na. long ago, a couple of Ameri- 
can tourists bumped into each other 
in the town of Gateshead-on-the- 
Tyne in England. Both were tired 
and hungry. 

“Td give all the ale in England for 
a sure-enough pecan praline,” sighed 
one. “You mean at those places with 
the steep yellow roofs back in Flor- 
ida, U. S. A.?” asked the other, in- 
credulously. And there began a 
lasting friendship. 

The same is liable to happen any 
day in Boston, Indianapolis or Mauch 
Chunk, Pennsylvania. The fame of 
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BRIGHT YELLOW ROOFS of Horne’s roadside shops are now found in eight states. 
plans to put more emphasis on restaurants at his roadside candy shops. The Horne shops’ volume 
this year will amount to $4 million or more, with $6 million predicted for next year. 


the Horne wayside shoppes and res- 
taurants together with their candies 
are becoming almost an international 
thing due to the finely-turned talents 
and showmanship of a young busi- 
nessman with a batch of recipes and 
ideas tucked away in his safe. 

Robert I. Horne, a lithe Floridian 
transplanted from Connecticut, has 
parlayed $800 GI pay and a recipe 
for pralines into a million-dollar 
business. Twenty-eight Horne shops 
are now in operation in nine states 
and six more are under construction. 

A recent survey showed there are 
around 30,000 millionaires in the 
United States. But there is a vast 
difference between Bob Horne, now 
37, and most of them. Horne started 
on an absolute shoestring without 
any outside help, and made his 
$1,000,000 before he was 30 years 
old. 

How did he do it? First, he saved 
back some of his GI pay during 
World War II, and sent it to his 
father in Bayard. When he finished 
his stint abroad with the Army Engi- 
neers and came to Bayard, he had 
$800 and a candy recipe that, through 
tests and samplings, he figured was 
the best ever. 

Horne, then 22, opened up shop 
in a small building behind a motor 
court here and began selling his 
candy. Things started happening 
from the beginning. At the end of 
30 days, his profit was averaging 
$300 per week. Thousands of tour- 
ists pass through Bayard daily mov- 


Horne 


ing north and south on U. S. High- 
way 1. Not only did he sell them the 
best candy he could make, but he 
also provided his own brand of hos- 
pitality, remembering the Biblical 
passage: 

“Be not forgetful to entertain 
strangers; for thereby some have en- 
tertained angels unawares.” 

There were quite a few angels who 
spread the word about the pralines, 
and young Horne soon opened a sec- 
ond place — designd solely as a 
candy shop — at Woodbine, Ga. Then 
he opened another and another. At 
the end of 10 years, there were 17 
stores going full-tilt in 8 states. 

The Horne shops’ volume will 
amount to $4 million or better this 
year and around $6 million or more 
in 1962 when the current expansion 
program gets rolling. Horne’s recent- 
ly completed an agreement with Fine 
Products of Augusta, Ga., whereby 
Fine has set up a Horne division and 
manufactures all the company’s 
candy requirements under _ the 
Horne’s label. Horne was made a 
director of the Augusta company 
which also makes Hollingsworth and 
Nunnally’s candies. 

Although young Horne, a native 
of Willimantic, Conn., has a New 
England heritage of conservatism 
and calm logic in business matters, 
one should not get the idea that all 
this success has come easy. 

He set up a 70-hour work week 
for himself at the very start and did 
not take a vacation during the first 
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ROBERT |. HORNE, with a New England her- 
ritage of conservatism and calm logic in busi- 
ness matters, parlayed $800 into a million 
dollar business. 


few years he was in business. A cou- 
ple of years ago he began tipping 
the scales at 180 pounds. 

Forthwith, he went on a self-im- 
posed diet and in 90 days he was 
down to 143 pounds. Today, he looks 
like a tennis entry at Wimbledon and 
he intends to keep it that way. He 
quit smoking because, he asked, 
what does it get you? 

“I make my own ground rules on 
how to get along, and they usually 
work out,” he says. “One of them is 
self-discipline.” 

To Horne, the success of his enter- 
prises is only the beginning. Florida 
— with the Cape Canaveral complex 
just beginning to bloom. The re- 
mainder of the nation also is in for 
a period of unprecedented progress, 
he predicts. 

He is rapidly adding restaurants 
to his growing candy chain locations 
to capitalize on the reputation his 
candy-stops have made for him. The 
addition of the eating establishments 
is expected to keep his volume climb- 
ing at its fast pace. 

So with the characteristic thor- 
oughness of a Dow Easterner, Bob 
Horne is mapping his strategy and 
the road ahead. His grilles with the 
festive air and the merry-yellow 
roofs are bustling as new and tried 
cooks come in with tastefully-con- 
cocted menus for Americans on the 
go. While the candy will be there, 
more and more emphasis is being 
put on food as it should taste if 
you re on the road. End 








Meet the Man With a Plan... for You! 





Automatic 
Answering Set 














A Southern Bell 
Communications 
Consultant 


The services of this highly trained man are 
free to you. 


Let him help you— 
e@ Plan all your new communications needs 


@ Go over any existing communications 
problems 


This could mean lower operating costs and 
higher profits for you. 


Call the Telephone Business Office and ask 
for him. 


sournern Bell 


Crowing with the Fulure 
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SELLING 
HOMES AT 
THE STOCK 

MARKET 


General Development Corporation Hires 
Golfdom’s “‘Chick’’ Harbert to Promote 
A New Kind of Golf Community 


Coeninit Development Corporation 
is going to the stock market to sell a 
new kind of home-investment pack- 
age, and the company is banking 
strongly on a national upswing in 
golfing and Golfdom’s M. R. “Chick” 
Harbert to sweeten the deal. 

To learn about the new develop- 
ment, don’t depend on GDC’s usual 
avalanche of advertising — youll 
have to see your stock broker for a 
prospectus. 

For General Development can't 
spend a dime to promote the individ- 
ual sale of its homes at its new $24 
million Port St. Lucie Country Club 
Homes undertaking. This Florida 
east coast subsidiary is registered 
with the Securities Exchange Com- 
mission and must adhere to its strin- 
gent requirements as well as blue 
sky laws the nation over. 

But this limitation is offset by some 
unique advantages that should prove 
highly interesting to the investor and 
Florida development circles in the 
coming months. 

The idea of “investing” in a Florida 
development home is quite wide- 
spread and promoted. In reality, 
however, few Florida development 
homes are bought in the true sense 
of an investment, or at least an in- 
vestment for profit. Most are bought 
by stretching the budget in order to 
eventually retire to a Florida home. 
What to do with the home in the 
meantime is not very well planned or 
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thought out as a rule. 

The sales of Port St. Lucie Country 
Club Homes will be much more in 
the investment sense, primarily be- 
cause the home itself is part of a 
speculative community. This is one 
of the intriguing concepts which in- 
terest most people ( particularly those 
who like golf) who like to page 
through a prospectus. 

Actually when you buy one of 
these homes you join forces with a 
company which is in the business of 
professionally renting and maintain- 
ing your home. How well it does the 
job will determine the success of the 
development and your profit, if any. 
The company is General Develop- 
ment Investors Plans, Inc., a subsidi- 
ary of General Development Corpo- 
ration. GDC, of course, will profit by 
the sale of homes and services in a 








fairly even ratio with the success of 
the idea. 

If you check through the prospec- 
tus (a rare four-color one, incidental- 
ly ) you'll see that homes are of three 
general sizes with one, two and three 
bedrooms which run approximately 
$13,500, $15,850, and $21,000 with 
specified furnishings. The home or 
“Plan” purchaser pays anywhere 
from $3,750 down for the lowest cost 
home through FHA financing to 
$8,325 down on the largest home 
through conventional financing. 

While you are not occupying your 
home your company rents it for as 
low as $75 per week for the low cost 
home during off seasons to as high 
as $175 per week for the large home 
during the winter season. 

According to General Develop- 
ment a rental period of 26-28 weeks 





EMPHASIS ON GOLF is apparent in aerial view (left) of Port St. Lucie Country Club Homes, 
which clusters around two 18-hole courses. All homes (right) are rented and maintained by the 
corporation, are easily accessible to the golf course. 











A GC — 


























SS 











PLANNING SESSION for Port St. Lucie was held in General Development’s board room. Shown 





are (left to right) Admiral A. J. Fay, executive vice president of GDC; Elliot J. Mackle, director 
and executive committee member; Billy Vessels, former All-American football player, who is in the 
corporate relations department; M. R. Harbert, former PGA titlist and Ryder Cup captain, 
executive director of golf; and Billy Girard, Port St. Lucie Country Club pro. 


per year split between all seasons 
will carry the home without charge 
to the owner. Last winter (between 
February 4, when the development 
opened, and Easter ) the homes main- 
tained an 80 per cent occupancy or 
better. From then to the end of sum- 
mer the occupancy was erratic be- 
tween 20 and 60 per cent. Bookings 
for February 1962 are now half full, 
officials say. It is too early to tell how 
investors will come out the first year, 
but indications are that golf-loving 
visitors are showing keener interest 
in the place. 

The plan admittedly has a poten- 
tially good leverage possibility for 
the investor if a high rate of occu- 
pancy can be maintained. Officials 
estimate that a rental occupancy of 
39 weeks per year could conceivably 
return 18-20 per cent of a 25 per cent 
home cost investment. Investors can 
also take advantage of several forms 
of depreciation and mortgage inter- 
est to provide themselves with tax 
savings. The company takes complete 
responsibility for rentals, mainten- 
ance, and bookkeeping and sends the 
home owner a statement twice a 
year. The owner, of course, can 
occupy his home as he wishes but 
nearly all present investors are using 
their homes either seasonally or for 
short terms. 

Golf is, however, the real key to 
the undertaking. Of the 1,285 pro- 
posed homes, 250 comprising the first 


phase have been built and nearly 
half have been sold. An excel- 
lent 18-hole golf course spotted with 
lakes edges the well maintained com- 
pleted homes. This 720 acre tract in- 
cludes a lavish country club, Olympic 
sized pool, marina, and shopping 
center. Across the road another 18- 
hole course is almost finished without 
a single home adjoining it which 
indicates General Development is 
pleased with the way things are 
going. 

General Development sees more 
than a single opportunity in the game 
of golf in Florida. For this reason 
they sought and found a leading golf- 
ing figure to help them out. The man 
they chose was personable, long hit- 
ting M. R. “Chick” Harbert, Michi- 
gan’s boy wonder, former Ryder Cup 
winner, and winner of the 1954 Na- 
tional P.G.A. 

Harbert joins GDC as Director of 
Golf for all of General Development's 
golf course interests, but Port St. 
Lucie, with 36 holes, is the acknow]- 
edged key golfing interest of the 
company. 

Harbert feels Florida is far behind 
in golf facilities, and the average 
duffer who has no club membership 
probably will agree with him. 

“Florida,” says Harbert, “and par- 
ticularly South Florida, is far, far, 
below the national norm in golf fa- 
cilities, and this is particularly pain- 
ful when you consider that as a 


world-famous recreational area we 
ought to have at least double the 
normal facilities.” 

Last year there were only 167 regu- 
lation golf courses in play in Florida. 
Of these, 74 were private, 63 semi- 
private, and 30 were municipal. Of 
the total, 46 were nine-hole and 121 
were 18-hole or larger. Compare this 
with 250 courses in the New York 
City area alone, 170 in the Chicago 
area, and 100 around Detroit. 

The trend in Florida, however, is 
beginning to look better for golf. 
Since last November 1960, 20 new 
golf courses or additions have been 
opened for play in the state, and 
another 20 are under construction. 

“But we could add twice those 40 
new facilities and still be far behind 
where we should be — considering 
this is Florida and not the frozen 
North,” says Harbert. 

Harbert says 250 homes is the 
maximum which can be handled by 
an 18-hole course. This, he says, is 
why the company built the second 
18-hole course now nearly complete. 
“We can build homes faster than we 
can build golf courses. The second 
course will give us an over-abun- 
dance of golf facilities at Port St. 
Lucie this coming season but it puts 
us in a position to let our guest popu- 
lation grow up to fit the facilities 
rather than the other way around. 
We are determined to have the best 
golf plant in the state, if not the 
nation, and you don’t do that by 
making people wait at the first tee.” 

Port St. Lucie Country Club 
Homes obviously will be GDC’s 
showplace. It is not typical of the 
Florida housing development. In con- 
trast to Port Charlotte, GDC’s big- 
gest development, Port St. Lucie has 
little in common. This is a housing 
development without the “budget” 
look, not because the homes are lav- 
ish because they are not. It is because 
homes and yards are all maintained 
on a professional par in the same 
manner that a large motel or resort 
would be maintained. No one goes 
off to let their yard turn to weeds 
and the paint peel. Residents and 
guests are obviously well above the 
average economic level and the liv- 
ing and playing is easy. There is no 
pinched look. 

Home sales will be generated by 
rentals as well as through stock 
brokers. There are no limitations on 
advertising rentals in the area. Both 
the Plan Company and General De- 
velopment can advertise rentals to 
the hilt. Renting the homes is proving 
to be the best single source of selling 
them. So far this year General De- 
velopment has spent $175,000 in 
advertising to push rentals. End 
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Are medical plans necessary J Do they 
improve employee relations J Are they} 
just a “big” company extravagance Are} 
any of them all they promise to be] Is} 
there any other way to provide idol 
protection, without high costs to both the 7 


company and the employee 


Every year some of yo 
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What should you do when one of your employees 
becomes sick? What can you do? These two 


questions will never arise, if you give thoughtful - 


consideration to these following basic questions. 


Hoare MEDICAL PLANS NECESSARY? Just ask an 
employer who has had to face the problem of a 
valued employee who became ill and did noi 
have medical coverage! Today, no employer 
cares to take on the consequences of indifference 
toward his employees’ medical problems. Most 


employers, nowadays, find the moral burden : 


far too burdensome—and the expenses far too 
expensive. Suddenly, not only the man’s medi- 
cal and income problems, but his family and 
all other financial responsibilities, are the com- 
pany’s responsibilities. 


—JD0 MEDICAL PLANS IMPROVE EMPLOYEE RE- 


LATIONS? Yes—provided the medical plan you ! 


choose offers adequate coverage. Sometimes an 
employer feels that it is enough to “‘have’’ a 
medical plan—regardless of its true value to 
the sick employee. This can prove to be a pain- 
fully shortsighted attitude. Without adequate 
coverage, you may have jeopardized your em- 


ployee relations almost as seriously as if you’ 


didn’t have a plan at all. 


EJARE MEDICAL PLANS JUST A “‘BIG” COMPANY 
EXTRAVAGANCE? If the “big’’ company can 
little afford the problems of employees without 
proper medical coverage, then the “‘little’’ com- 
panies can afford them even less. The small 
company has a much bigger stake in each 
member of its staff—and a much more personal : 
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relationship with him. And what is more, every- 
one else in the company is far more likely to 
know and care what kind of a “shake’’ the 
company is giving their fellow employee and 
his dependents. 


BJARE ANY MEDICAL PLANS ALL THEY PROMISE 
TO BE? Yes. Often however, employers—and 
the public—are fooled by claims that imply 
liberal coverage ... shout superficially impres- 
sive benefits. On the surface, these claims seem 
wonderful. Wonderful that is, until one of your 
valued employees turns truly sick, and needs 
extensive medical care—and finds his coverage 
doesn’t measure up. Then the whole affair can 
end up costing him, and your company, a lot 
more than those advertised claims suggested 
you could save. 


BICOULD YOU PROVIDE ADEQUATE PROTECTION 
FOR YOUR EMPLOYEES WITHOUT THE HIGH 
COSTS OF A MEDICAL PLAN? If you have an- 
swered all the previous questions realistically, 
the answer to this question is self-evident. The 
so-called “‘high costs’’ of medical plans are low 
indeed when you consider the tax demands of 
socialized medical protection. The best guide in 
“shopping”’ for a plan is to be sure your group 

- will get really adequate coverage and a high 
percentage of benefit return. Find out how much 
of every dollar paid into your plan is paid out 
in claims. If it is paying less than 85¢ of every 
dollar paid in... it’s not providing protection; 
it’s selling protection—and profiting by it. 


See other side... it could save you money! 


GROUP MEDICAL PROTECTION 
What you should expect 


Immediate Coverage—-Members should ex- 
pect and get immediate care and coverage 
when they are taken ill. Almost all Florida 
hospitals accept a Blue Cross/Blue Shield 
Identification Card as a guarantee of pay- 
ment—without an advance cash deposit. 


Minimum of Red Tape—-With Blue Cross 
Blue Shield there are no cash advances, 
claims to file, cash outlays, then delays 
while waiting for settlement. Blue Cross 
Blue Shield deals directly with hospitals 
and doctors. Payment is virtually auto- 
matic, with no bothersome details for either 
the member—or his company. 


Service Concept—About 90¢ of every dollar 
paid into Blue Cross/Blue Shield is paid 
out in claims... in most cases, paying for 
nearly all the medical and hospital services 
you need, when you need it, regardless of 
your company’s medical history or future 
usage. 


What many groups get 


With many plans, members not only have 
to make cash deposits, but their Plan is a 
deductible medical insurance. This puts 
the early payments squarely on your em- 
ployees’ shoulders—which encourages them 
to put off getting needed care. This could 
result in much bigger bills in the long run 

not to mention needless danger to health. 


With many other Plans, the company has 
the expense and the inconvenience of set-| 
ting up a department just to handle claims 
and the innumerable details in administrat- 
ing the company’s medical insurance. Often, 
too, employees have to lay out the full 
price of their hospitalizations—and then 
wait for settlements. 


Many hospital Plans pay little more than 
room and board; tending to ignore such} 
costly items as drugs, oxygen, operating} 
room fees, etc. The fact is, the average} 
hospital bill is only about 50% room and 
board ... the rest is the aggregate cost of 
many hospital services. Which, by the way, 
are growing more expensive by the day. 


Don't dabble in health plan investments! Investigate them—and be sure you get what you expect. 


Printed in the interest of better health care—for everybody, by 


m BLUE CROSS/BLUE SHIELD® 


(Available only through your Blue Cross/Blue Shield branch office. Look in your yellow pages for the one nearest you.) 














han; 
uch 
Ling 
age 
and 
t of 





ay, 
lay. 















COMPANIES: 





BIGGEST BOAT 


TRAILER 


COMPANY 
DIVERSIFIES 


Jacksonville’s Peterson Brother’s Inc. Now Manufactures 
A Variety of Products to Make Up for Declining 
Boat Trailer Sales 


By Franklin Hibel 


Feank H. Peterson, president of 
Jacksonville’s Peterson Brothers, Inc., 
pioneer boat trailer 
manufacturer, admits 
that business hasn't 
been good lately. The 
entire pleasure boat 
industry is plagued 
© by customer indiffer- 
| ence, he says. 

Unless there’s a 
sensational spurt in 
sales during the short time remain- 
ing, 1961 will prove to be the worst 
year in the industry's comparatively 
brief history in Florida. The spurt 
is unlikely. Most people buy: boats, 
motors and trailers in spring and 
summer; the selling season is past. 

Sales have plummeted a whopping 
20 to 25 per cent. 

“There are two specific reasons for 
the decline,” says Peterson, “aside 
from the recession. First, luxury 
items tend to go begging when peo- 
ple are emotionally upset—it’s the 
tense cold war situation. Second, the 
industry has fallen down on the job 
of educating civic leaders.” 

Peterson explained that too many 
cities have failed to install proper 
boat launching facilities. “Take 
Chicago, for instance. Here’s a city 
of two and a half million people with 
one public boat launching ‘ ramp! 
Mamma doesn’t want to stand under 
a hot broiling sun while hubby waits 
in line for hours to launch his boat. 
Enter disenchantment. Exit sales.” 

Peterson hastened to add, “Of 
course, Florida is an _ exception. 
There are some 20 public launching 


Peterson 


ramps in Duval County alone.” 

Blunt and to the point, Peterson 
has little patience with civic short- 
sightedness. “Fishing and boating, 
in that order, are the two most popu- 
lar outdoor participant sports,” he 
stresses. “Each member of the fam- 
ily ‘belongs,’ regardless of age, and 
that goes double for boating. Yet 
there are countless cities spending 
thousands of dollars on public golf 
courses which limits participation in 
boating and fishing by failing to pro- 
vide facilities.” 

Peterson said the cost of a boat 
launching ramp is cheap compared 
to the expense and upkeep of a golf 
course. 

“A boat without a city launching 
ramp is like a fenced golf course 
with no gate,” he observes. 

Founded in 1945, Peterson Broth- 
ers, Inc. was the second company in 
the country to manufacture trailers 
for pleasure boats. First was the 
Tee-Nee Trailer Co., Youngstown, 
Ohio, in 1941. 

In the 16 years since then, the 
company has grown until it is now 
the world’s largest boat trailer manu- 
facturer, with assets approximating 
$1 million. 

The brothers Walter F. and Frank 
H. Peterson were Navy men, when, 
in 1944, they began to discuss plans 
for the future. Originally they 
wanted to build pleasure boats, but 
the cost of setting up shop was pro- 
hibitive. They decided on boat trail- 
ers “somewhere on the southeast” 
coast. 

When Walter received a medical 


discharge in 1945 at the Naval Air 
Station in Jacksonville, they decided 
this was as good a locale as any. 
Frank had $880 saved; he gave 
Walter $554 to buy basic equipment 
for a welding shop. 

It was set up at 1346 Beaver St., 
but the shop later moved to the 
opposite end of Beaver—1925 East 
Beaver, where the company’s general 
offices and manufacturing plant are 
now located. 

Walter, then 33, was a journeymen 
steamfitter and machinist with exten- 
sive millwright experience. Frank, 
three years younger, was a research 
and development specialist in me- 
chanics and hydraulics. When Frank 
received his Navy discharge later in 
1945, the brothers combined their 
talents. 

The first boat trailer, the Mosquito, 
proved to be a mechanical failure in 
1946. Facing heavy debts and down 
to their last few dollars, they, never- 
theless, made good on the faulty 
trailers. They now determined to 
produce a foolproof trailer. 

“We bought some bent pipe from 
a local shipyard for $1.20,” Frank 
recalls. 

That was in January 1947. They 
outlined in chalk their design for an 
A-frame trailer. The first Gator 
model was born. This was soon 
followed by combination rollers and 
cradles, a patented feature. Then 
came developments, such as the first 
tilt-bed trailer, one-man operated 
trailer and others. In less than a 
decade, the Peterson Brothers com- 
pany was grossing millions. 

The company has 43,000 square 





GATOR GUARD, emergency, utility collapsible 
barricade, is one of many products now manu- 


factured by Peterson Brother's Diversified 


Products Division. 
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feet of manufacturing space in its 
Jacksonville plant and an additional 
52,281 square feet in its Ft. Wayne, 
Indiana plant. Diversified Products 
Co., a division of Peterson, was 
formed in 1959 to develop and manu- 
facture component parts. It also has 
a complete metal fabrication plant 
for a wide variety of contract metal 
manufacturing services. 

This is where Peterson expects to 
bounce back. 

“Diversified Products has just 
begun to enter the contract manu- 
facturing area,” he says. “Consider- 
able expansion is planned in the 
development of business, with prime 
and sub-contracts and with govern- 
ment agencies.” 

The plant is already fabricating 
service tools, aircraft maintenance 
tools and equipment, heater tank 
heads, and even dies for dental pros- 
thetics. Recently Diversified Prod- 
ucts developed a collapsible emer- 
gency highway barricade, the Gator 
Guard. 

Under development are a scooter, 
amphibious car-sleigh-pontoon boat, 
subterraneous plow and _ cement 
spreader. 

Peterson admitted that the present 
capacities of the three plants now in 
operation are much greater than 
existing demands. “These capacities, 


20 FLORIDA TREND | November 1961 





however, are recent additions and as 
they were installed, plans for utiliza- 
tion were being developed and are 
now in preliminary execution stages,” 
he explains. é 
Peterson Brothers has representa- 
tion in all 50 states, with sales and 
service outlets in 22 foreign coun- 
tries. It also has two affiliates: one 
in Canada, another in Denmark. 
The company manufactures some 
30 models, from the 12-foot compact 
Champ at $113.70 to a 22-foot Gator 
trailer for outboard cruiser at $1,000. 


Further Diversification Planned 


Frank Peterson has strong view- 
points on distributors versus dealers, 
too. The corporation used distribu- 
tors in its first year of operation, 
then went into direct dealerships. 
“A distributor can’t possibly give 
personalized service to the con- 
sumer,” he emphasizes, “because he 
has so many other products. He 
owes allegiance to too many com- 
panies. 

The only distributors Peterson 
uses are on the west coast. He con- 
siders this essential because of geog- 
raphy. There are some 2,000 dealers. 
The figure fluctuates each year, due 
to high mortality rates. 

“Those with us year after year are 
franchised,” Peterson says,” and our 





THE END OF THE LINE for Peter- 
son Brother's paint line are these twin 
dip tanks holding 900 gallons of 
highgloss enamel. Scalding steam bath 
removes oil and grime from raw metal 
as products start through the paint 
line. 


policy is to award exclusive fran- 
chises, with trade areas protected 
for each dealer.” 

Walter Peterson retired in 1959 at 
age 50, but is on the board of direc- 
tors. Frank purchased his brother’s 
interest. 

“Walter retired to devote his time 
to boat racing,” he explains. 

Peterson Brothers, Inc. is a closely 
held company with no plans for the 
sale of equities to the public. 

Frank sees no reason to publish 
sales figures. “No purpose in this,” 
he shrugs. “Such figures are not 
indicative of the company’s position 
in the marine industry. As I've 
explained, these are trying times in 
our business and we're off normal 
pace, as is everyone else who is sup- 
plying an element of pleasure boat- 
ing. 

He contends that diversification is 
the answer to the problems facing 
the pleasure boat industry. He feels 
that research and development will 
once again trigger the industry, pro- 
vided manufacturers readjust their 
thinking in terms of products other 
than trailers. 

“We're planning and building 
toward diversification of lines. Oth- 
ers in our business are, too. We're 
researching and developing many 
new items,” he says. End 











ee 





























a gt Se 





ASSOt 


AND Tj 


x “= 
/ 


- 


\ 


AONS 


IN Fak 
" *” 
” 


Trend Survey Shows Role They Play 


S even trade association executives, top professionals 
all, were sitting around a luncheon table in the dining 
room of Winter Park’s Langford Hotel. This reporter 
was the eighth person at the table. He listened intently 
while they talked shop — how to keep boards of direc- 
tors happy, build membership, plan conventions. It 
was a good way to get the “feel” of trade associations, 
their problems, their objectives, how their executives 
functioned. 

Soon the luncheon ware was cleared away. The 
other diners, in pairs and groups, left the room. The 
hostess came over and announced that the night club 
act which was going to perform in the evening would 
have to rehearse, and asked if the group would like to 
move to another room where there would be more 
privacy. Her offer was declined, and soon musicians 
and singers and girls in fetching scanty costumes tended 
to draw attention away from the discussion. 

“What good is a trade association anyway?” the re- 
porter asked, trying to stir something up. “Why should 
a business or professional man pay the dues to belong 
to an association? Are they worth the money? Aren't 
they something Florida could do without?” 

“Associations are essential to the free enterprise 
system,” said Ned Brown, executive secretary of the 
Central Florida Chapter of the Associated General 
Contractors. He went on patiently to explain that the 
trade association is the channel through which Ameri- 
can business has elected to operate. It is the only chan- 
nel through which individual businesses may learn how 
to operate more efficiently, lowering costs and im- 
proving services. Without the trade association, Brown 
explained, there is but one alternative in a competitive 
market: that is for big business to swallow small busi- 
ness. Smaller businesses, lacking a trade association 
as the vehicle for an exchange of knowledge, would 
soon find themselves unable to compete with the 
larger. 

Pen Gaines, executive vice president of the Florida 
Motel Association, chimed in. “What Ned says is true. 
But that’s not the only benefit a trade association brings 
to its members. There are five functions which every 
association should perform for its membership. These 





are protection, improvement, promotion, information 
and education.” 

Walter Mallory, general manager of the Florida 
Automobile Dealers’ Association, said, “You should add 
one more to that list, service.” 

“Yes.” agreed Viola Harris, executive secretary of 
the Central Florida Builders Exchange, “Don’t forget 
service.” 

“That’s not very meaningful,” objected one of the 
executives. “The overall function of any association is 
to render service. That’s the only reason for its exis- 
tence. Protection, improvement, promotion and so on 
— they're all different ways the association renders 
service to its members and to the public.” 

“Then you'd judge the efficiency of a particular 
association by the quality of service it renders?” asked 
the reporter. 

“No, not necessarily,” said Carl Distelhorst, exe- 
cutive vice president of the Florida Savings and Loan 
League. “There are really no objective standards for 
judging the efficiency of an association.” 

“Membership is one way to judge,” said Pen Gaines. 
“If the association counts among its members most of 
the people in its industry —. But that’s not a very good 
way. The only real standard is the opinion of its mem- 
bers.” 

Are there services a trade association should not 
render? 

It was generally agreed that associations should not 
do for their members those things which they can do 
for themselves. For example, trade associations should 
not do the selling job for their members. That's ex- 
clusively the responsibility of the individual members. 
It is proper to prepare and distribute materials and 
ideas which can be used voluntarily by progressive 
units in the industry, but when it comes to consum- 
mating sales, that’s not the association’s job. 

Associations have no right to compel anybody to do 
anything. Sometimes this leads to misunderstandings 
and sticky situations when one member pulls what an- 
other member thinks is an unethical trick on him. 

Associations can, however, perform a valuable func- 
tion by enabling competitors in the same industry to 
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DISSEMINATING INFORMATION about their industries is one of the 
important functions of trade and professional associations. Here, Miss 
Lorain Browne, a teacher at Dade County’s Madison Junior High School, 
arrives by bus to attend exhibits prepared for Miami Business Education 


get to know each other personally. One of the execu- 
tives present gave the example of two competitors 
who for years hadn’t spoken to each other. The execu- 
tive saw to it that they were both put on the same 
committee, and at a meeting of the committee, where 
the beverages were of the highest quality, they be- 
came fast friends. Communication between them was 
opened, and their differences dissolved. 

What about the function of the paid, full-time as- 
sociation executive himself? Should he simply adminis- 
ter the policies and decisions of the association 
members, or should he be a policy making officer him- 
self? 

The executives at the table expressed two schools 
of thought on this question. One school maintains that 
the executive should take the lead in formulating 
policies. This opinion springs from the fact that the in- 
dividual businessman tends to view general problems 
in terms of the effect they have on himself and his own 
business. It is very difficult for the individual busi- 
nessman to take the detached view. The association 
executive, on the other hand, having no selfish business 
interest, can add breadth to the often narrow views of 
the association members, He should, therefore, assume 
a position of leadership in formulating association 
policies. Because his views are objective, he should be 
the conscience of the association. It is his duty to take 
the long view, and persuade the membership of the 
wisdom of this view. “The good association executive 
stays three years ahead of the membership,” said one 
of the executives at the table. 

The other point of view is that the professional as- 
sociation executive is paid his salary simply to imple- 
ment and administer the policies and decisions of the 
membership and its elected board of directors. He 
should be the leg man. He should, above all, know his 
place and stay in it. 

Association executives are very conscious of the 
fact that, unlike a business executive who can insist 
that members of their organizations do what he tells 
them to do or be fired, the association executive can 
accomplish things only through the power of persua- 
sion. He does not make decisions, he only influences 
them. He can recommend and advise, but not order. 

“In the last fifteen or twenty years,” said Paul 
Lenchuk, executive secretary of the Florida Concrete 
and Products Association, “the image of the associa- 
tion executive has changed from his being merely a 
promoter to being a leader. Now he is expected to be, 
and should be, an idea man. The good modern as- 
sociation executive does not merely report trends in 
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Day, sponsored by the Miami-Dade County Chamber of Com- 
merce. Prior to attending the banquet, she is shown how small loan 
companies function by members of the Florida Consumer Finance 
Association. 


his industry, he helps to make them.” 

Carl Distelhorst demured. “I’ve been in the as- 
sociation business for well over twenty years, but 
promoting my industry was never my main job.” 

“What Paul means,” said Frank Graham, executive 
vice president of the Florida Consumer Finance Associ- 
ation, “is that the job of being an association executive 
is rapidly coming to be a profession. Professional stan- 
dards are being established, as with CPAs, CLUs, 
doctors and attorneys. We already have the designa- 
tion CAE for chartered Association executive. With 
the development of professional standards for associ- 
ation executives, the standard of performance ex- 
pected of him also rises.” 

How should an association locate an executive? Is it 
common practice for them to put one of their own 
members in the job? 

“That very rarely happens,” said Pen Gaines. 

“The best way would be to contact the American 
Society of Association Executives at 2000 K street N.W. 
in Washington. Another way is to contact the U.S. 
Chamber of Commerce. Probably more associations 
get new executives through the U. S. Chamber than 
through the ASAE simply because the ASAE is not so 
well known,” said Ned Brown. “The U.S. Chamber 
has an employment bureau for local chambers and as- 
sociates too.” 

What are the main problems encountered by as- 
sociation executives? 

Responses to this question came too fast for noting 
whom they came from. 

“Reconciling differences of opinion into a construc- 
tive program.” 

“Changing boards of directors. Usually there are 
enough hold-over members to help the executive keep 
programs going. But it’s a problem.” 

“There are too many prima donnas on boards. They 
want to do things for personal recognition rather than 
for the good of the association.” 

“Membership. Some members of the industry figure 
they get the benefits of the association for nothing, so 
why should they pay?” 

“A big problem is remembering that you have to 
accomplish work through influence rather than au- 
thority. This is essential. The executive works for the 
members, and the good executive will be made the 
focal point of the industry. There’s a danger of getting 
a swelled head when this happens. Members will try 
to thrust you to the fore. You've got to resist this. One 
of the biggest problems in association work is not letting 
success destroy you.” End 
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Every living individual in Florida 
lives, works, plays or worships in a 
structure which is made completely 
or partially out of some form of con- 
crete. Since all concrete and concrete 
products look alike in their finished 
form, but in actuality have wide var- 

‘ sms iences in quality, 
the public of Florida 
must somehow be 
protected to be sure 
it gets the best per- 
forming products. In 
this respect we em- 
z ploy one of the top 

Lenchuck concrete engineers 
in the United States, full time, who 
works with our member plants con- 
stantly to help improve their product 
and put out a consistantly high qual- 
ity product. 


We employed Dean James L. 
Hayes, of Dusquesne University as a 
fulltime consultant to develop a top 
management training program to 
teach our owners and top managers 
the methods and techniques which 
the top managers of America’s fi- 
nest corporations function with, and 
how this could be applied to the 
concrete and concrete products in- 
dustries. 

Paul Lenchuck 

Executive Director 

Florida Concrete and 
Products Association, Inc. 


Our association was instrumental 
in the passing of the present bad 
check law in Florida, which is one of 
the best in the county. We helped 
pass the present pilferage law . 
and in the recent session of the legis- 
lature we worked with a group of 
north Florida grocers in getting a 
law passed that will help collect de- 
linquent grocery bills. 

Our Florida association was very 
instrumental in forming and help- 
ing Florida’s four very successful co- 
operative buying organizations grow. 
This, in itself, has helped the 
economy of Florida tremendously by 
keeping the independent small busi- 
nessman in Florida in business and 
making him competitive with his 
national chain competitors. 

T. B. Moorhead 

Executive Secretary 

Retail Grocers Association of 
Florida, Inc. 


Florida savings and loan as- 
sociations are now able to provide 





more home financing than all other 
financial institutions combined (both 
eee 4 in and out of Flori- 
da), the growth of 
the state’s economy 
is far less dependent 
upon the on again, 
off again, national 
mortgage market... 
anything the Florida 
League has done to 
contribute to this growth is a contri- 
bution to Florida’s economy. 

We are just beginning our efforts 
in encouraging the financing of hous- 
ing, nursing home and other facilit- 
ies for senior citizens. Currently we 
are generating interest among sav- 
ings and loan associations to become 
members of the Florida Develop- 
ment Corporation. 

Carl F. Distelhorst 
Executive Vice President 
The Florida Savings & Loan League 


Distelhorst 


I can point out that the Com- 
munity Development Program which 
is a National Number One Program 
nP = of the Jaycee move- 
ment has been 
adopted as the Num- 
ber One Program of 
the Florida Jaycees. 
Through the Com- 
munity Develop- 
ment Program, 
many of our chap- 
ters throughout the state have con- 
ducted comprehensive surveys of 
their communities and discovered 
many points that their communities 
were lacking. 

Bob James 

Executive Vice President 

Florida Junior Chamber of 
Commerce 





James 


Our organization played a leading 
role in finally attaining long sought 
relief on the assessment of inven- 
tories. Many man hours were spent 
by members and staff in working 
with the Legislature’s Interim Com- 
mittee on Finance and Taxation, and 
in concert with some 18 other state- 
wide trade associations. 

A significant piece of legislation 
sponsored by the Federation made 
any forgery a felony. The federa- 
tion also sponsored legislation re- 
ducing petit larceny from $100 to 

50 


H. F. Underwood 
President 
Florida Retail Federation 








What Is Your Association Doing? 


Businesses, large and small, old 
and new, must have a clearing house 
as Florida develops. It cannot be 
politically run or financed. Members 
of management must be educated in 
“management's rights” and be able 
to have readily ac- 
cessible information 
about the com- 
plex business law 
changes that are af- 
fecting their busi- 
ness daily. Florida 
employers . . . must 
be made to realize 


Hoffman 


that big or small, state or national, 
they have a common goal in order to 
survive. 


We continually strive to educate 

our members in the techniques of 
good industrial labor and _person- 
nel relations. This is done through 
meetings, mail and personal contact. 
The members discuss the problems 
relative to their business with us, 
and in turn, gain assistance and 
guidance. The direct approach of 
correcting the shortcomings of a 
business are used, as these are proven 
through study and research. As prob- 
lems vary in their complexity, we 
assist firms in the selection, place- 
ment and promotion of key person- 
nel. 
Donald A. Hoffman 
Executive Director 
Management Research 

Institute, Inc. 


The Miami Board of Realtors Pub- 
lic Affairs Commit- 
tee presents a spe- 
cial real estate radio 
program in Spanish 
where basic real es- 
tate information for 
laymen is given and 
a questions are invited 
Harder from the listening 
audience. Basic information is the 
keynote and an underlying theme is 
a warning to the uninformed to be 
careful to deal only with properly 
licensed and registered individuals. 
The Miami Board has conducted 
training in the profession in con- 
formity with the Code of Ethics of 
the National Association of Real Es- 
tate Boards, and has assisted over 
3,000 individuals in obtaining real 
estate licenses. 
Lewis F. Harder 
Executive Vice President 
Miami Board of Realtors 
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What is the Most Important 
Function of An Association 
Executive? 


“To provide experience and con- 
tinuity to an association with cons- 
tantly changing officers, and to 
implement policy in a manner to 
achieve results in the best interest of 
the association.” 


JOHN HANNI, JR. 
Dade County Medical Association 


“As an organizer of association ac- 
tivities through officers and com- 
mitteemen, it is most important to 
be able to guide activities by sug- 
gesting and leading the organiza- 
tion’s officers, yet remaining in the 
background, giving credit to the as- 
sociation officers and committees for 
leadership.” 


JAMES L. JONES 


Printing Industry of Greater 
Miami, Inc. 


“Direction — officers come and 
officers go, but it is the paid execu- 
tive who gives direction, purpose 
and continuity to any association 
program.” 


“To develop as complete a cycle of 
communication as possible among 
various groups such as members, the 
public, government and non-mem- 
bers.” 

LOUIS F. HARDER 
Miami Board of Realtors 





Should Lobbying Be A 
Function of An Association? 


“This is a basic function of a 
democratic government and has 
been since the beginning of free 
speech. Who is better qualified to 
give the opinion of a profession, 
trade or industry than its own or- 
ganizational representatives?” 


DAVID S. DANFORTH 
Miami Beach Board of Realtors 


“Lobbying has become a function 
of most associations whether they 
seek legislation or not. I feel that 
the members: of the association 
should carry the load of lobbying, 
since they are more effective, and 
if they enter into the legislative ac- 
tivities, they have more interest in 
the work of the association.” 


WILLIAM D. TUCKER 


Allied Gasoline Retailers Association 
of Florida 
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“Yes! How else can you protect the 
members of your association against 
harmful legislation — you must work 
with your legislators. In our case, 
they appreciate our views.” 


ROBERT E. KUNZE 
Hollywood-South Broward Board of 
Realtors, Inc. 


“An association can simply report 
and urge action by its members, or 
it can actively lobby in the legislat- 
ure. We have done it both ways and 
are now inclined to believe the best 
way is for the association not to get 
into a slugging match with the legis- 
lature, but simply report situations to 
members and let them cary the ball.” 


“Lobbying, no — information to 
legislature, yes!” 


“A necessary evil.” 
T. B. MOORHEAD 


Retail Grocers Association of 
Florida, Inc. 


“A trade association, representing 
a specific business or industry, has 
as much responsibility to the public 
as to the industry. If a trade associ- 
ation does not first and foremost 
consider the public in all of its 
programs and activities, then it will 
not function properly and should not 
have a long, useful life. Thus, a 
trade association should consider all 
legislation in the light of the custom- 
ers and the public, as well as the in- 
dustry. Its relationship with the leg- 
islators should be one of providing 
true facts and information about the 
industry, their needs and their re- 
lationship to the public, counseling 
with members of the legislature and 
advising and informing them of their 
problems and needs. As one man 
said during the 1961 Legislature, 
trade association personnel should 
be more of “legislative consultants, 
rather than lobbyists.” Lobbyists are 
usually paid personnel hired strictly 
to pass a special interest bill through 
the legislature.” 
J. PENDLETON GAINES, JR. 
Florida Motel Association 
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FLORIDA 


Close-ups 


SIDELIGHTS — TRENDS — OPINIONS 


Florida Citrus Commission's pitched circus to 
select an advertising agency to handle its multi- 

on dollar ad account points up basic weakness 
in state commission organization...the pure inabil- 
ity of unqualified people to make an intelligent de- 
cision on a nationwide advertising program. This is 
not a reflection on men who make up such commission 
but just plain facts, and the Florida Development 
Commission.must regularly face the same problem. Un- 
fortunately there are no ready solutions. Unlike 
private businesses whose executives are constantly 
exposed to their own marketing problems, the bulk 
of commission members normally have no real back- 
ground to analyze a national advertising program. 
Best solution is to try to select best agency, work 
with them closely, and stick. 


Fresh citrus shippers are concerned about the 
possible labor sap of the Moonshot project. Unlike 
the concentrate processing plant, the Florida fresh 
fruit operation still depends on a high ratio of 
labor in terms of the selling price of fruit. Sev- 
eral large packing plants have been modernized re- 
cently and more of this streamlining can be expected. 











You are probably paying unemployment tax for 
workers who never worked for you, That's what the 
Associated Industries of Florida says and they have 
statistics to back it up. This is because Florida 
law has pegged the maximum tax on any one firm to 
2.9 per cent of payroll. The Association says 4482 
Florida firms use more unemployment benefits than 
they pay. Companies with good steady employment 
and little turnover help carry the burden for their 
high turnover competitors and many companies get 
less than a nickel back for every dollars worth of 
tax they pay, the Association claims. 





New recreation azine for the Tampa Bay area 
starts in Januar with a Statt of well regarded pro- 
Eessionals. “Bay Play” will cover the West Coast area 
from Naples up to about the Ocala area. Competition 
from like media will not be problem, but magazine is 
banking on cooperation of various Chambers who will 
help distribute...first pressrun to be 25,000 copies 
with color and > illustrated format. Effort 
would probably fail on East Coast where competition 
between chain communities would be barrier, but the 
scattered nature of West Coast's metropolitan makeup 
offers challenge. 


CIRCUSLAND" a multi-million dollar theme park 
will start construction in Tampa early next year ac- 
cording to its developer Maurice Mar = IT. the ef- 
fort was pushed for Central Florida in 1959 but 
never materialized. A half-dozen of Tampa's most 
influential citizens are involved in the support of 
the project as well as the Chamber of Commerce, The 
$5 million spectacle can bring about 2% million spec- 
tators a year, Marshall said. 








Timing Makes 
The Difference 


Only MUZAK* is programmed 
to balance the energy curve 
of employees 


Prevents careless mistakes at 
low energy periods 





*MUZAK—Reg. U.S. Pat. Off. 


Tropical Music 
Senice Iuc. 
219 S. Packwood — Tampa 











MOVING? 
Do-it-yourself, 


SAVE 50%! 





FIRST WITH ONE-WAY 
TRUCK RENTALS 
COAST TO COAST 








Dodge trucks 
with 16-ft. van bodies 


Make Your Reservation Today! 


THROUGHOUT FLORIDA 


Tampa, Florida 
Phone: 877-2200 
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New Miami Real Estate Investment Trust 
First in Nation to Deal Exclusively in First Mortgages 


se MIAMI FINANCIERS are a- 
mong the leaders putting together 
the nation’s first real estate invest- 
ment trust to deal exclusively in first 
mortgages. 

The trust, to be known as First 
Mortgage Investors, is headed by 
Jack RK. Courshon and Arthur H. 
Courshon. Others involved include 
Gen. Wilton B. Persons, former as- 
sistant to President Dwight D. Ei- 
senhower, and Frederick Mueller, 
who was Secretary of Commerce in 
the Eisenhower administration. 

The trust was organized under 
a new section of the Internal Reve- 
nue Code which provides that a 
company which distributes at least 
90 per cent of its taxable income to 
stockholders does not have to pay 
federal corporate income tax. The 
plan also has tax advantages for the 
shareholders themselves. 

Jack Courshon said the trust will 
invest about half of initial capital 
derived from the sale of a stock is- 
sue in FHA and VA mortgages. The 
remainder will be invested in first 
mortgage loans for development and 
construction of residential projects. 

Investments will not be confined 
to any particular section of the 
United States. 

One function of the trust will be 
to act as “a warehouse” for other 
lending institutions, rather than buy- 
ing residential mortgage notes as a 
long-term investment, according to 
Jack Courshon. Profits will come, 
he added, primarily from the trust's 
ability to use leverage. 


as EMMER GLASS CORP., of Mi- 


ami, has bought Wares, Inc., a glass- 


ware firm, in a cash purchase. J. M. 
Emmer, president of Emmer Glass, 
did not disclose the amount of the 
purchase, but said the acquisition 
will add more than $600,000 to the 
company’s volume immediately. 

Emmer Glass, which went public 
with a 190,000-share stock issue last 
spring, had a sales volume of $2.4 
million last year and net income of 
$121,000. 

The new acquisition will form the 
basis for a new division, Wares of 
Florida, Inc., Herb Oppenheimer, 
president of Wares, will continue as 
general manager of the new di- 
vision. 
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ss LEHIGH ACRES UTILITIES & 
INVESTMENT COMPANY, of Mi- 
ami Beach, has filed a statement 
with the SEC seeking registration 
of a 100,000-share common stock is- 
sue at $5 per share. 

The utilities company is a wholly 
owned subsidiary of Lee county 
Land and Title Co., and is the owner 
and operator of water, sewage and 
liquid petroleum gas systems in the 
LeHigh Acres development in Lee 
County. 

From the proceeds of the sale, 
the company will use $263,500 to 
pay off contracts for’extensions of 
water and sewer lines and $50,000 
for additional gas storage tanks and 
line extensions. The remainder will 
be working capital. 


eeCITY GAS COMPANY OF 
FLORIDA, publicly held gas utility, 
has sold 112,278 shares of common 
stock at $22.25, for a total of $2,498,- 
185. This brings the number of City 
Gas shares outstanding to 900,000. 

Proceeds of the financing program 
will go to expansion. The utility 
serves approximately 80,000 custom- 
ers in Dade and South Broward 
Counties. 


seTWO MIAMI ALUMINUM 
PRODUCTS manufacturers have 
merged. Warren Industries, Inc., and 
Southern Aluminum Products, Inc., 
will now operate under the Warren 
name. The two firms have combined 
sales of $5 million a year and em- 
ploy 310 persons. 

Arthur Langsam, of Southern Alu- 
minum, will be president of the com- 
bined firm. Other officers include 
James Breslow, executive vice presi- 
dent and secretary; Earl E. Salisbury 
and Robert E. Kammer, vice presi- 
dents and Grayson W. Maule, trea- 
surer. 


ss RIDGE-HARTSTONE CO., of 
Tampa, Bartow and Winter Haven, 
has been sold to a group of Polk 
County businessmen. Gator Concrete 
Co., Inc., a new Lakeland-based firm 
has taken over operations at Ridge- 
Hartstone’s plants in Bartow and 
Winter Haven. 

Lawrence McNeill, real estate bro- 
ker and citrusman, is president of 
the new company. 


s#A MERGER HAS BEEN PRO- 
POSED as the possible solution to 
the troubles of two Florida-based 
airlines. 

The Civil Aeronautics Board has 
received a recommendation from 
one of its examiners that the merger 
of Riddle Airlines and Aerovias Sud 
Americana be approved. Both are 
all-cargo operations based in Miami 
and both are having a difficult time 
financially. 

Stockholders had already ap- 
proved the plan under which Aero- 
vias would merge into Riddle. Aero- 
vias operates out of Miami and other 
Florida points to most countries in 
Latin America. Riddle operates in 
a big eastern area in the United 
States and also serves Puerto Rico. 

Under the merger agreement, Aer- 
ovias stockholders could either re- 
ceive $1.25 in cash or a share of Rid- 
dle stock in exchange for each share 
of common stock. For preferred Aer- 
ovias stock, holders could either ac- 
cept $6.375 in cash or 5.5 shares of 
Riddle. Aerovias also has an issue 
of warrants outstanding, and for 
these, holders would be paid 2 cents 
apiece. 

In the last ten years, Riddle has 
turned a profit only in three years, 
and between 1956 and 1960 its smal- 
lest loss was more than $1 million. 


se NATIONAL CAPITAL CORP., 
Miami Beach diversified financial 
company, has acquired Equitable 
Purchasing Corp., of Washington, 
D.C. Martin D. Von Zamfi, president 
of National Capital, said Equitable 
will become a division of Washing- 
ton Finance Corporation, a wholly- 
owned subsidiary of National Capi- 
tal, which operates in Florida and 
Georgia. 


as THE ROYAL CASTLE SYSTEM, 
Miami-based restaurant chain, has 
doubled its original 1962 expansion 
plans. The chain will total 98 units 
by the end of 1961, with 20 to 24 
new units planned for 1962. 

“I think that too many business- 
men are failing to see the tremendous 
industrial chain reaction that we are 
going to get on the heels of the Cape 
Canaveral expansion,” said William 

_D. Singer, head of the company. 
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se PINELLAS COUNTY'S big elec- 
tronics industry has received another 
boost with the award of a $13 mil- 
lion Air Force contract to Minneap- 
olis-Honeywell Co. for -manufacture 
of the guidance system for the Dyna 
Soar man spaced glider. 

The electronics firm originally 
won a $4 million contract last De- 
cember as the result of a competition 
for development of the guidance 
system for the vehicle, which is 
probably the forerunner of that 
which will be used for interplanetary 
flight. 

The Minneapolis-Honeywell plant 
on U.S. Highway 19 north of Pinellas 
Park is presently undergoing expan- 
sion which will add about 40,000 
square feet of area and, when com- 
pleted, will mean the original 100,000 
square foot facility has been more 
than doubled since its opening in 
1957. 

Integration of the Dyna Soar pro- 
ject into a production complex, 
which is already involved in develop- 
ing and producing guidance systems 
for the National Aeronautics and 
Space Administrations Centaur, the 
Army’s SB-5 drone and the Navy’s 
Polaris, will bring Minneapolis-Hon- 
eywell employment in Pinellas to 
more than 2,000. Its current work 
force varies from 1,500 to 1,700. 


se RECORD SALES were chalked 
up in its latest fiscal year by Gulf 
American Land Corp. 

The firm, which is developing 
Cape Coral near Fort Myers, re- 
ported that for the fiscal year ending 
August 31, it had sales of $40.7 mil- 
lion. Consolidated net income was 
$7 million. 

This compared with net sales of 
$24.6 million and profits of $3.2 mil- 
lion in the 1960 fiscal period. 

President Leonard Rosen said the 
company has also purchased more 
land parcels outside of Florida, at a 
cost of about $2 million. These in- 
clude 10,680 acres near Kingman, 
Ariz.; 5,680 acres near Price, Utah; 
51,000 acres south of Alburquerque, 
N.M.; and 96,822 acres of mahogany 
forest in British Honduras. 


ea CANAVERAL INTERNATION- 
AL CORP. reported a net income of 
$393,278 for a nine-month period 
ending June 30, compared to $99,513 
for the same period last year. 

Earnings per share for the period 
were 76 cents, based on 495,000 
shares of common stock outstanding. 
Earnings per share last year were 
20 cents. 


seREALSITE, INC., publicly- 
owned real estate developer and 
builder, has reported a net income 
for the fiscal year ending April 30, 
of $142,830, compared to $128,543 
for the previous period. 

Earnings per share of common and 
Class A stock after income tax 
amounted to 23.2 cents, a 16 per 
cent increase over 1960, based on 
shares currently outstanding. 

Total income for the fiscal year 
was $5,053,739 compared to $1,524,- 
598 last year. 


seWINN DIXIE STORES, INC. 
sales and earnings for the fiscal year 
ended July 1, 1961 again surpassed 
any previous year in the company’s 
history. Sales for the year were 
$767,034,880, up 6.31 per cent from 
the previous year. 

Net earnings after Federal income 
taxes were $17,050,589, or $1.34 per 
share of common stock, as compared 
with $1.25, after giving effect to the 
2 for 1 stock split in October 1960, 
for the previous year. Net earnings 
increased 7.92 per cent in excess of 
increased sales. 

The company opened 49 new 
stores throughout the Southeast last 
year; 19 of them were in Florida. 


ae SAV-A-STOP, INC., rack mer- 
chandiser serving 2,100 food stores 
in nine southern states, is construc- 
ing a new 60,000 square foot office 
and distribution center in Jackson- 
ville worth $2 million. 

B. E. Griffin, president of Sav-A- 
Stop, said over 1,300 stores will be 
serviced from the new distribution 
center. 

Sav-A-Stop did over $7.5 million in 
sales last year. The expanding facili- 
ties, including several acquisitions, 
will push the company’s sales up to 
$15 million at the end of this fiscal 
year, Griffin said. 


eaGENERAL UTILITIES & IN- 
DUSTRIES, INC., of Tampa, has 
reported that it has contracted to 
purchase the Westwood Lake and 
sewer system in suburban Miami for 
$3.5 million. 

The largest franchise purchased 
so far by G U & I, the Westwood 
Lake facility has over 5,000 connec- 
tions currently serving about 20,000 
residents in the franchise area west 
of Coral Gables. More than 15,000 
connections for water and sewer ser- 
vice are projected within the next 
few years. 








for the big month. 


the newspaper that SELLS 
CADILLACS BY THE DOZEN 


In March, McKellar Cadillac of Orlando placed $1,705.20 worth 
of advertising in The Sentinel-Star. 


@ McKellar sold 52 Cadillacs that month at an average price of 
about $7,000 — or a total for the month of $364,000. Not bad 
for $1,705.20 in Sentinel-Star advertising, which McKellar credits 


@ That's what helps make McKellar Cadillac 13th biggest Cadillac 
dealer in the U. S. — out of 2,800 dealers across the nation. 


by a margin of 6-1. 





Orlando 


Srutinel- 


FLO 


Star 


| GATEWAY TO THE 


MOON — ORLANDO SERVES CAPE CANAVERAL 


@ You too can sell the rich Central Florida market where The 
Sentinel-Star dominates Miami, Jacksonville and Tampa papers 


@ Sell it through The Sentinel-Star. 


MARTIN ANDERSEN 
Owner/Editor/Ad Writer/Galley Boy/Car Salesman 
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saSPORTING HOLIDAYS, INC., 
recently formed Florida corporation, 
has acquired an option for the pur- 
chase of Broad Key. The island, lying 
between Elliot Key and North Key 
Largo south of Miami, is now owned 
by Arthur V. Davis. Purchase price 
is believed to be around $200,000. 
Sporting Holidays, Inc., headed 





Accounts Receivable 
Financing 


Equipment Financing 


Lease-Equipment 
Financing 


Mortgage Financing 
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SEN ERA LL 


co RPO RATICO MI 
cA Pi T A L.. 
A Division of Walter E. Heller & Company 


900 Northwest 54th Street 
Miami 37, Florida « PLaza 9-6635 




















Government 
Regulations... 


he early Mutual Funds were formed in 

the United States as early as 1923. 
They did not attract much popularity 
during the securities boom of the twen- 
ties because the public was more inter- 
ested in other types of investment com- 
panies with greater speculative appeal. 
Following the 1929-32 debacle, interest 
gradually began to shift to the open-end, 
or Mutual Fund, investment companies, 
which have experienced a phenomenal 
growth since enactment of the Invest- 
ment Company Act in 1940. The net 
assets of Mutual Funds now are approxi- 
mately 20 billion dollars. 


Fin 


Send for 
“Understanding The Mutual Funds” 


FUND INVESTMENTS, INC. 
OF FLORIDA 


1244-46 E. Hillsborough Ave. 
TAMPA 4, FLORIDA 
Phone: Tampa 3-7777 





by Warren C. Freeman and com- 
posed of a group of Miami and Key 
West businessmen, plans to convert 
the present Broad Key facilities in- 
to a yacht harbor and exclusive pri- 
vate club for sport fisherman. A 
reported $350,000 has already been 
invested in the property, which in- 
cludes a two story lodge, several cot- 
tages, docks and boat-house. Sport- 
ing Holidays has plans for making 


the remainder of the acerage avail- 
able for the construction of privately 
owned lodges. 


seRINKER MATERIALS COR- 
PORATION has purchased Nelson 
Concrete Co. of Titusville. Active 
management by the Rinker Co. will 
be under the direction of Joe Rinker. 

Rinker will now have 17 plants on 
the East Coast of Florida. 





EARNINGS OF INTEREST TO FLORIDA 


COMPANY PERIOD 

Atlantic Coast Line R.R. 5 mos. May 31 
Atlantic Coast Line R.R. 8 mos. Aug. 31 
Fla. East Cost Rwy. 7 mos. July 31 
Fla. Power Corp. 6 mos. June 30 
Fla. Power Corp. 12 mos. June 30 
Fla. Steel Corp. 9 mos. June 30 
General Telephone of Fila. *6 mos. June 30 
General Telephone of Fla. 12 mos. June 30 
Walter E. Heller 6 mos. June 30 
Lykes Bros. Steamship 6 mos. June 30 
Miami Extruders, Inc. Quar. July 31 
Miami Extruders, Inc. Year Apr. 30 
Seaboard Air Line R.R. 5 mos. May 31 
Seaboard Air Line R.R. 8 mos. Aug. 31 
Southern Co. 12 mos. Aug. 31 
Tampa Electric 12 mos. Aug. 31 


NET INCOME PER COM. SH. 

1961 1960 1961 1960 
3,717,000 5,697,000 1.41 2.17 
5, 130, 000 7,132,000 1.95 2.71 

= 059 ‘957 al,559,120 staat sosea sale 

76,099 6,418,212 71 64 
139/337-7481 12,217,963 1.37 1.22 
1,018,866 1,438,348 81 b1.15 
2:453,1 70 2,701,063 1.28 1.70 
4,673,770 5,261,518 2.49 3.30 
15,953,590 13,533,724 1.58 1.54 
651, 3,377,000 96 89 
81,916 59,789 19 b.14 
109,489 208,654 25 b.48 
4,036,739 7,186,917 -83 1.49 
6,949,179 9,613,652 1.44 1.99 
46,349,853 45,210,188 €2.00 c2.01 


(a) Net loss. (b) On shares now outstanding. (c) On shares outstanding at close of period. 








DEBITS TO FLORIDA BANK ACCOUNTS 


(IN ane tal DOLLARS) 
y 


PERCENT CHANGE 


August August 1961 from 1960 

1961 1961 1960 (8 months) 
Daytona Beach 55,119 56,398 61,705 — § 
Fort Lauderdale 191,085 190,659 192,881 — 2 
Gainesville 41,845 39,486 39,957 +1 
Jacksonville 866,569 756,086 903,221 — 0 
Key West 16,263 15,619 15,802 + 7 
Lakeland 73,009 76,701 79,886 + 2 
Greater Miami 1,271,921 1,238,697 1,255,999 +2 
Orlando 235,155 253,877 246,576 — 2 
Pensacola 82,676 82,026 87,457 — 4 
St. Petersburg 199,594 214,586 199,959 —3 
Tampa 413,184 394,587 410,367 + 0 
West Palm-Palm Beach 139,808 140,461 118,263 +9 
ALABAMA 2,382,464 2,238,376 2,396,099 +2 
FLORIDA 5,115,825 4,992,721 5,136,675 + 1] 
GEORGIA 4,227,241 3,989,144 4,044,007 + 3 


Reported by Federal Reserve Bank of Atlanta 















ae 





P. O. BOX 10278 





eS PRESS CLIPPINGS SEARCH FOR YOU 


Press clippings of all Florida publications will check Govern- 
ment Regulations, Market Conditions, Industry Developments, 
Sales Leads, Press Comments, Competitors’ Ads for only $3 
per month plus 12¢ per clipping. 


Send for our descriptive literature and ask about our new 
service covering the Caribbean Islands and Latin America. 


FLORIDA CAPPING SERVICE 


TAMPA 9, FLORIDA 
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FLORIDA STOCK BIDS 





Company Month End Bids 

12/88 6/59 12/59 6/60 9/60 12/60 6/61 7/61 8/61 9/61 
Alico Land Develop. Co. tee oe sain 5% 6% 7 6% 7 6% 
American Fidelity exes 6% 18% 10 8% 8% 8 8 9% 9% 
American Heritage Life 18 9% 10 8% 8 6% 10% 11% 12% 18% 
Arvida 11 19% 15% 9% 77% 85% 8% 8% 10% 8% 
Atlantic National Bank 49% 651% £58 47 49 51% 67 67 68% 70 
Automatic Merchandising % y % % % % 6% 5% 4% 5 
Barnett National Bank 64% 64 718% 177 17 80% 74% 74% 74% 75 
Chemex a 2% 8% 2% 1% 1% 6% 5% 5% 5% 
Dixon Powdermaker 4% 6 6 4% 4 4 5 8% 38% se 
First Research Corp. ite ~ ones 1% LA % 38 2% 2% 2% 
Florida Nat. Bank, Jax 64 17% 92% 89% 43* 42% 40% 38% 38% 38% 
First Nat. Bank, Miami ati aids 61 63 57 62 67 71 13% 53 
Florida Steel Corp. 14% 12 12% 11% 11% 12% 15% 15% 17 14% 
Florida Telephone 26% 25% 28% 26% 26% 25% 26% 28% 27 28% 
Foremost Finance 2% 2% 1% S% % % % 5% 5% % 
Gulf Life Insurance Co. 24% £22 20% 18% 16% 19 27 33% 35% 35% 
Home Owner's Life 1% 8% 8% 1% 6% 4% 4% 4% 5% 4% 
Horne’s Enterprises, Inc. cove - eves 2% 2% 2% 4% 4% 4% 4% 
Houston Common 18% 18% 18% 11% 9% 8% 10% 9% 11% 9% 
Houston Debs. 84% 87 84% 81% 81% 81% 90% 85% 87% 89 
Insurance Co. of the South 15% 3% 8% 2% 2% 2% 3% 2% 2% 2% 
Jackson’s Minit Markets — 6% 6% 3% 65 5% 6% 8% 9% 8% 
Jim Walter Corporation 27% 88% 81% 84 34% 48 a4 48% 83% 24% 
Lewis Business Forms - i iui 8% 7% 9% 138% 14 15% 15 
Mackey Air Lines 8% 2% 2% 1% 1% 1% 2% 1% 1% 1% 
Miami Window Corp. 8% 8% 1% 1% 4% 1 1% 1% 1% 1% 
Milgo Electronic Corp. re ws uliae 20% 17% 19% 19% 19% 18 17% 
Pearce-Uible Co. os oo 8% 2% 1% 1% 3% 3% 3% 8% 
Peninsular Life Ins. Co. 71% 6% 6% 8% 8% 3% 4 5% 7% 7% 
Radiation, Inc. 16% 21% 25% 22% 17% 25% 21 24 21% 18% 
Riddle Airlines, Inc. % 1 vs 1 * & 1 1 15/6 1% 
Soroban _ . 26% 21% 87% 63 60 38 44 
Southeast Telephone - cose woes 21 20% 23% 23 23% 25 25% 
State Bank of Jax -_ 29 29% 28% 28% 28% 30 30 50 31 
Stockton, Whatley, Davin 7% 10 10% 11% 11% 11% 14% 14 13% 12% 
Wometco Class A om 12% 12 11% 12% 24% 23% 24% 28 
Yocam Batteries _ 6% 7 ™% 6 6 8% 8 

Source: The Pierce, Carrison, Wulbern Corporation 
COMPANY 6/61 8/61 9/61 COMPANY 6/61 8/61 9/61 
Adams Engineering %% 7m % Gen Guaranty Ins 4 2% 3% 
Airpax Electronics 7% 9% I% Giffen Ind. — va 1% 
Airtronics 4% 4% 4 Godard 3% 3% 2% 
Am Banks Ins 25 33 29 Heinicke Instr. iid sail 16 
Am Bankers Life 20% 23 22 Henderson Por. Pack - ig 15% 
Am Ind. Reinsurance 3% 2% 2% Industrial Hose 1 as 4% 
Am. Foods iene cose 2 Invest Corp Fla. 3 % 6 2% 
Am Nat Bank 41 41 41 Johnson Electron 6 4% 3% 
American Title 8 5g Ry 8% Jones & Frederick 4% 2 2% 
Bank of Hollywood 36 36 36 Lenahan Window 43y 4 4% 
Bevis Shell Homes 2% 2% 2 L. F. Poppel Co. 8% 8 5 10% 
Broward Nat Bank 27 27 26 Metropolitan Bank 15% 15% 15 
Mary Carter Paint 14% 15% 12% Miami Tile “ ie 3% 
City Gas 22 22% 19% Miami Window, Pfd 5 1% 1% 
Commonwealth Oil 1% 1% 1% # Morrison's Caf 25% 26% 26% 
Consol. Dev. sie poe 10% Nuclear Re Chem 10% 11 10% 
Continental Ent. 4% 5% 4% One Hour Valet 4 4% 3% 
Control Data 97 112 40% Pearce-Simpson 4% 4% 3% 
Coral Ridge Nat Bk 30 30, 82% Permachen 1% 1% % 
Coral Rid Prop Com 2 1% 1% _~=CPPerrine Industries 3% 1% 1% 
Coral Rid Prop Pfd. 7% 8 7% Pompano Beach Bank 95 95% 95% 
Cor Rid Prop Units 9% 9% 9 Realsite 15% 1% 1% 
Crumpton Com. 3% 2% 1% Redwing Car. Corp. and ae 10% 
Dania Bank 22 22 21 Spellman Engineer. one sie 6% 
Dwyer Baker sim - 9 Sav-A-Stop pa pare 13% 
Electro Mech Syst 16% 7 4% State Fire & Cas 1% 1% 1% 
Everglades Bank 20 20 20 Stevens Mkts, Com 7 1% 6% 
Fidelity Nat Bank 32 33 31 Stevens Mkts, Pfd 20% 21 22% 
Fst Nat Boca Raton 31 31 31 Superior Wind, Pfd 7% 6% 6% 
Florida Capital 10% 8% 8% Systems 9% 1% 5 
Fst Nat Hollywood 37 34% $4% a ll a “> 23% 20% 
2 42 ro ie nic 

Fst Nat Pompano 4 ’ ‘f =o Us. Sugar si a Re 
Fla Tile Indust 5 4% 4% nivis Lens 13% 13% 13% 
Fla Water & Util 10% 10% 12% Watsco, Inc. seek ee 12% 
Franklin Broadcast 5 4% 3 Wilt Manors Nat Bk 30 30 30 
Lauderdale Nat Bk 46 46 46 Winter Park Tele 40 41 40 


The above month-end bid quotations were obtained from Florida members of the National 
Association of Securities Dealers, Inc. They do not represent actual transactions but are intended 
as an indication of price at which these securities could have been sold at time of compilation. 





Serving Florida Investors 
Since 1930 


Pierce, Carrison,. 
Wulbern, Ine. 


Specialists 


Corporate Financing 


Underwriters For 


%& GULF LIFE INSURANCE CO. 


% AMERICAN HERITAGE LIFE 
INSURANCE CO. 


% JACKSON’S MINIT MARKETS, 
I 


%& PEARCE-UIBLE COMPANY 

%& FEDERAL SHELL HOMES, INC. 

* a FLORIDA NATURAL GAS 
oO. 


%& HORNE’S ENTERPRISES, INC. 
% HEINICKE INSTRUMENTS CO. 
%& SPELLMAN ENGINEERING, INC. 
%& CHEMEX INDUSTRIES, INC. 


We maintain active markets 
in the securities of all 
companies which we have 
underwritten. 


Municipal Bonds 


% JACKSONVILLE EXPRESSWAY 
AUTHORITY, many Florida 
Municipalities, and other sub- 
divisions. 


—— AFFILIATED WITH — 


THE FIRST AND ONLY MEM- 
BER FIRM OF THE NEW YORK 


STOCK EXCHANGE WITH 
HOME OFFICES LOCATED IN 
FLORIDA. 


The 
Pieree. Carrison. 
Wulbern 
Corporation 


Members 
New York Stock Exchange 
and American Stock 
Exchange (Associate) 


JACKSONVILLE 
1407 Barnett Building 
Phone EL 5-6691 
TAMPA 


617 Madison Street 
Phone 2-4628 
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RUSH DELIVERIES! 





RENT A DEPENDABLE 
HERTZ TRUCK! 


@ Clean trucks for every need by 
the hour, day or week 

® Low rates include insurance... 
gas and oil (even if you have to 
buy it on the road) 

® Chevrolet, GMC and other 
sturdy trucks 


® All you need is a driver's 
license and identification 


®@ Remember to call Hertz when 
you need a truck—fast/ 





HERTZ 


TRUCK RENTAL 


HERTZ Truck Rental Licensee 


Orlando, 103 South Orange Blossom Trail 
Miami, 4301 N.W. 27th Ave. 
Tampa, 101 South 12th St. 
Tampa, 3716 East Broadway 
Jacksonville, 1370 West State St. 
Our Newest Florida Office 
St. Petersburg 445—16th St. South 











eee finest facility in Florida! 


14’ by 3' by 414 kettle 


Anything from 26-foot beams 
to nuts and bolts. 


\ 67 











SOUTHEASTERN 
GALVANIZING 
CORP. 





Phone Tampa 4-5865 


Highway 574 & Faulkenburg Road 
Mail: Box 92, Mango, Florida 
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NORTHWEST 
(Pop. 592,435) 


NORTHEAST 


(Pop. 760,631) 


WEST COAST 


(Pop. 1,086,370) 


LOWER i; 
EAST COAST 


(Pop. 1,544,861) 


CENTRAL 


(Pop. 912,960) 


STATE TOTALS 


(Pop 4,897,257) 










Sales By Markets 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


August, 1961 

July, 1961 
Increase 

August, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


Gross Sales 
123,032,208 
110,607,678 

11.23% 
104,118,404 
18.17% 
913,060,877 
1541 
833,945,777 
9.49% 


Gross Sales 
239,195,877 
144,688,430 

65.32% 
159,937,490 
49.55% 
1,307,242,040 
1718 
1,293,418,579 
1.07% 


Gross Sales 
192,201,741 
182,393,366 

5.37% 
191,764,277 

.23% 
1,622,633,766 
1493 
1,698,960,867 

—4.49% 


Gross Sales 
333,095,628 
323,224,630 

3.05% 
321,063,523 
3.74 
3,010,345,572 
1948 
3,119,267,333 

—3.49% 


Gross Sales 
160,604,561 
153,122,424 

4.88% 
152,410,576 

5.37% 
1,299,306,175 
1423 
1,334,793,987 

—2.65% 


Gross Sales 
1,100,026,768 
1,060,485,380 

3.72% 
1,055,768,325 

4.19% 
9,289,869,217 
1896 
9,439,051,188 

—1.58% 


Sales Tax Division—State Comptroller 


Taxes Collected 
1,129,885 
1,076,245 

4.98% 
1,072,573 

5.34% 
7,949,657 
13 
8,072,763 

—1.53% 


Taxes Collected 
1,986,653 
1,832,298 

8.43% 
1,930,780 

2.89% 
14,215,024 
18 
14,540,474 

—2.24% 


Taxes Collected 
2,771,210 
2,580,724 

7.38% 
2,667,560 

3.88% 
23,355,077 
21 
23,706,174 

—1.48% 


Taxes Collected 
4,854,083 
4,715,588 

2.93% 
4,656,688 

4.23% 
43,289,885 
28 
44,656,339 

—3.05% 


Taxes Collected 
2,263,569 
2,136,986 

5.92% 
2,132,896 

6.12% 
17,322,827 
18 
17,502,566 

—1.02% 


Taxes Collected 
13,989,807 
13,417,066 

4.26% 
13,356,177 

4.74% 
113,954,283 
23 
116,083,493 

—1.83% 


























ee agree _ eee _ gee 








Trade Calendar 





NOVEMBER 


National Institutional Food Distributors Assn., 
2-5, Yankee Clipper Hotel, Ft. Lauderdale (200). 
Contact: Alan Bland, Gill Hotels, Ft. Lauderdale. 


Fla. Exterminators Assn., 3-4, Tampa (150). 
Contact: J. L. Vincent, Sec., 1501 Platt St., 
Tampa. 


Fla. Bankers Assn. Fall Trust Conference, 8-11, 
Galt Ocean Mile, Ft. Lauderdale (100). Contact: 
David M. Searles, P. O. Box 8549, Ft. Lauderdale. 

Fla. Fashion Mart, 11-14, Tampa (900). Con- 
tact: Ralph Turner, Pres., 905 Langford Bldg., 
Miami. 

Fla. Ice Assn., 12-14, Jacksonville (100). 
Contact: Miss Muriel Washburn, 1935 Silver St., 
Jacksonville. 


Southern Newspaper Publishers Assn., 13-15, 
Boca Raton Hotel, Boca Raton. 


Blue Cross of Fla., 15-17, Jacksonville (100). 
Contact: H. A. Schroder, 532 Riverside Ave., 
Jacksonville. 


Jim Walter Sales Meeting, 15-17, Tampa (500). 
Contact: Jim Walter Corp., Dale Mabry Hwy., 
Tampa. 


R. S. E. Electric Exchange, 15-17, St. Peters- 
burg (400). Contact: J. W. Talley, 711 Haas- 
Howell Bidg., Atlanta 3, Ga. 


Fla. Hospital Assn., 15-17, Jacksonville (450). 
Contact: Jack Monahan, Orlando. 
Fla. Society of Assn. Executives, 17-19, Tampa 
(400). Contact: Barton K. Johns, Pres., 5009 
Central Ave., Tampa. 


Fla. State Chamber of Commerce, 19-21, St. 
Petersburg (400). Contact: Harold Colee, Exec. 
V. Pres., Fla. State Chamber of Commerce, P. O. 
Drawer 8046, Jacksonville. 

National Assn. of Broadcasters Regional Conf., 
20, Robert Myer Hotel, Jacksonville. 

Edison Electric Institute Area Development 
Workshop, nds, Miami (200). Contact: K. G. 
a Sec., 750 3rd Ave., N.W., Washington, 
= 





Financial Public Relations Assn., 26-30, Ameri- 
cana Hotel, Bal Harbor. 


Fla. Zoning & Planning Assn., 30-Dec. 1, 
Tampa (250). Contact: Mrs. Barbara Nelson, 
2939 Los Altos Dr., Largo or M. H. Smith, Court 
House, Tampa. . 


DECEMBER 


Institute of A Pp Sci » 4-6, Orlando 
(300). Contact: George Pfaff, The Martin Co., 
Orlando. 


Fla. Executives, 26-30, Yankee Clipper Hotel, 
Ft. Lauderdale (45). Contact: Alan Bland, Gill 
Hotels, Ft. Lauderdale. 


Street and Lighting Committee, Edison Electric 
Institute, nds, Tampa (75). Contact: Jimmie 
Blanton, Tampa Electric Co., P. O. Box 111, 
Tampa. 








Go o 
Escorted and 
Personally- 
Planned Tours 


Drive Yourself 


to 
Plans 
EUROPE : 
also offers independent and 
supervised tours to: 


‘Round the World South America 
Alaska Western U.S. and 
Caribbean Canadian Rockies 
Mexico Hawaii 


See your club for full details 


PENINSULA MOTOR CLUB 
203 Marion St. 
Phone 2-1841 Tampa, Fla. 








Perfect business gift... Make it a... 


Col Ty 
Gred/| \\. 


MAGAZ/NE 


Dal | 


Special — “\_ Rates 


For Four Gift Subscriptions . . . Note— if less than four —each $3 
































$50 ron 2. Months Gift 


USEFUL! WANTED! PROFITABLE! INTERESTING! 
ENJOYABLE! TASTEFUL! REASONABLE! APPRECIATED! 


By Any Standard FLORIDA TREND is the Perfect Gift That 
Reminds Your Friends All Year of Your Best Wishes For Them... 




















' 
' ' 
‘ a —__—_-—_-__-——, 0 
' f 
en : Address ee 
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* Executives In Your Company ° Branch Offices * Customers 
* Your Men onthe Way Up ® They will All Enjoy TREND! 
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Gift Announcement Cards Should Be Inscribed .. . 


Do all your business gift buying right here and now. We will mail 
attractive, hand signed gift cards to arrive before Christmas. 


L»rr y tt ttt 





























From 
(to assure correct spelling, please print clearly) 
Your Name Title ili 
Company 
Address 
City Zone State 
Mail to: 


FLORIDA TREND — P.O. BOX 150 — TAMPA, FLORIDA 


(List additional gift orders 
on a separate sheet) 





(- Payment of $ losed [) Bill me later 
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People ...and Changes 





Florida Power Corporation has named 

AMES L. SHOEMAKER director of pub- 
lic relations. Shoemaker, 
who was formerly the 
company’s director of 
market research, joined 
FPC in 1955. He suc- 
ceeds the late J. K. “PAT” 
FLANAGAN. 

The public relations 
department has the re- 
sponsibility for the culti- 
vation, maintenance, and 








Shoemaker 
improvement of the company’s relations 
with customers, employees, suppliers, deal- 
ers and stockholders. It also directs the 
company’s advertising, news and publicity 
programs. 


Hank Meyer Associates, Inc., Miami 
Beach Public Relations firm, has appointed 
LEE ROSS an account excutive. 


ALVA SMITH has been named public 
relations representative of National Air- 
lines. He was previously a major in the 
U. S. Air Force. 


JACK HOPKINS, FRANCISCO CAS- 
TILLO and AMY and E. C. FRICK have 
established the Caribbean Clipping Service 
in Mayaguez, Puerto Rico. The service 
covers over 150 newspapers and magazines 
in the Caribbean area. Frick, one of the 
principles involved, also is owner of the 
Florida Clipping Service in Tampa. 


VERNON OLIVER has joined the ad- 
vertising staff of the Miami Transit Co. and 
the Miami Beach Railway. Oliver was 
former division manager for O’Ryan and 
Batchelder, Inc., largest bus advertising 
company in America. 


E. D. P. Corp. has named FREDERICK 
J. SALTUS director of manufacturing. The 
Orlando firm specializes in research, de- 
velopment, and manufacturing of electronic 
systems and components. 


OTTO M. STALLINGS, JR., has been 
elected president of the Tampa Association 
of Insurance Agents, Inc. Other officers 
are: A. C. ROBINSON, vice president; 
OTTO LEE HENDERSON, second vice 
president and M. M. WILLIAMSON, 
treasurer. COLBY C. ARMSTRONG is 
secretary-manager and MARIAN A. BOSS 
is assistant secretary-manager. 


HARRY LEE is new executive vice presi- 
BEB dent of Schwind Associ- 
ates, Inc. The Bradenton 
firm manufactures sewage 
systems. He will also 
manage DeSoto Industrial 
Park in Bradenton. 

Lee has been industrial 
development director for 
Manatee County and, 
* more recently, Sarasota 

° County. 

Fillette Green & Co. i named HENRY 
HILTON-GREEN, JR. vice president in 
charge of out ports operations. He will 
have headquarters in Panama City. HEND- 
ERSON HILTON-GREEN is now secre- 
tary-treasurer, with headquarters in Pensa- 
cola. The company has Florida offices in 
Panama City, Pensacola, Port St. Joe and 
Tampa. 
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FRANK REED, former president of the 
Florida Mobile Home Assn., has joined the 
mobile home division of the Pan American 
Bank in Miami. 


The Corrugated Container Institute has 
elected ALAN LIMBER, of the Union 
Bag-Camp Paper Corp. of Lakeland, 
chairman. BRUCE FOX, of International 
Paper Co., Auburndale, is vice-chairman. 

The institute is composed of nine major 
Florida manufacturers of corrugated con- 
tainers, and has headquarters in Lakeland. 


Coral Gables First National Bank has 
named ROBERTO PEREZ ECHEMEN- 
DIA assistant vice president. He was 
formerly with the Industrial Bank of Ha- 
vana, Cuba. 

RAY T. MAYER is now assistant vice 
president for Coral Gables First National. 
He was formerly senior vice president of 
First Bank & Trust Co. of South Miami. 


THOMAS P. CALDWELL is now an 
associate with the Miami industrial and 
business consultant firm of James R. Brum- 
by & Associates. He was formerly with 
Eastern Air Lines. 


Leonard Brothers Transfer of Miami 
has appointed MARTIN TALBERT gen- 
eral manager of local operations. 


ROBERT A. SMALLEY, former vice 
president and general manager of Couture 
Rent-A-Car System, is now executive vice 
president of Hertz American Express Inter- 
national, Ltd., with offices in New York. 


FRANK CRAIG, national sales manager 
for WINZ radio station in Miami, has 
ae been appointed vice pres- 
ident of Rand Broadcast- 
ing. Craig, who joined 
WINZ in 1959, is a form- 
er vice president of the 
Coppertone Corporation, 
a subsidiary of Plough, 
, Inc. 
Craig’s duties include 
. future corporate planning 
for Rand Broadcasting. 











Craig 


Duval-Wright Engineering Co. has made 
three management-level appointments, fol- 
lowing a reorganization after purchase of 
the assets of Duval Engineering and Con- 
tracting Co. 

Col. HARRY H. HASS, employe of 
Houdaille Industries, Inc., parent company 
of Duval-Wright, is president and general 
manager. L. E. DAVIS, former vice presi- 
dent and general manager of Houdaille- 
Span, Inc., another subsidiary of Houdaille 
Industries, is vice president and assistant 
general manager. 

CHARLES BISCHOFF, also with Hou- 
daille Industries, is now controller and 
office manager of the Jacksonville sub- 
sidiary. 


L. F. Popell Co. of Miami has made 
several executive changes. ROBERT A. 
BARRETT is now executive vice president 
and RICHARD W. BARRETT is sales 
manager. JOSEPH P. NASTAV is market- 
ing director of the U. S. and GERALD 
A. McDONNELL is assistant director of 
marketing. The building products 
became public in 1959. 


DONALD B. CALDWELL is now main- | 
tenance foreman for American Cyanamid 
Company’s Santa Rosa plant. 


The Florida Bus Association has elected 
CHARLES L. COOPER, of Lakeland, 
president for the 1961-62 year. RALPH 
GRIFFITH, Jacksonville, is vice prsident 
and KENNETH BALLINGER, Tallahas- 
see, is secretary-treasurer. 


COOPER M. CUBBEDGE, Jacksonville 
insurance executive, has been elected presi- 
dent of the National Association of Insur- 
ance Agents. Cubbedge is vice president 
and manager of Jacksonville Properties, 
Inc., and a member of the board of direc- 
tors for the Florida Dealers and Growers 
Bank of Jacksonville. 


EDWARD J. FITZGERALD, JR., of 
Tackconville. has been named president of 





Eclipse Plastics Indus- 
tries, Inc. in Sarasota. 
Eclipse will move _ its 


Sarasota Plant to Green 
Cove Springs this fall. 
Fitzgerald was with the 
Florida-First Corp. in 
Jacksonville prior to join- 
ing Eclipse, and was also 
president of Cameron and 
Barkley Co. He succeeds 


Fitzgerald 
the late E. C. ENGMAN, SR. 


JAMES P. PAGLEN is now central divi- 
sion commercial superintendent for General 
Telephone Co. of Florida. He was formerly 
with the western division of General Tele- 
phone. Paglen succeeds BEN H. BOSTAIN, 
who has Sean transferred to the general 
commercial department. 

DONALD W. WILSON, of General 
Telephone Co. of California, is now general 
construction supervisor with General of 
Florida. 


Ring Power Corp. of St. Augustine has 
been named new engine dealer for Cater- 
pillar Engine Division. Ring Power Corp. 
now handles sales and service for all Cater- 
pillar engines in northern and central Flori- 
da, with stores also located in Ft. Myers 
and Tampa. 


WALTER E. ANDERSON, former exe- 
cutive vice president of Broun Associates, 
has opened Ris own agency in Sarasota. 

RAYMOND E. RHODES has been 
named field director of Associated Indus- 
tries of Florida. Rhodes, who was previous- 
ly associated with the Tallahassee law firm 
of Mallory E. Horne and Roy T. Rhodes, 
is responsible for membership service and 
acquisition in the southern half of the state. 


Tampa Electric Co. has named JOE A. 
SAVARESE, JR. assistant to Fischer S. 
Black, executive vice president of the firm. 
Savarese will continue to act as industrial 
coordinator in addition to his new duties. 


Keyes Realty Companies of Miami have 
named J. M. VROON president. He suc- 
ceeds founder KENNETH S. KEYES, who 
is now chairman of the board. Vroon was 
previously vice president and treasurer of 
Keyes Realty, parent company for subsidi- 
ary firms hasilinn sales, mortgages, prop- 
erty management, insurance, industrial 
development and overseas investments. 
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THOMAS E. DENHAM, assistant gen- 
ral manager and director of sales for 
Florida Retail Owned Grovers, Inc. has 
been appointed temporary general manager 
for FROG, following the resignation of 
HAROLD E. ALDRICH, 


DRUMMOND R. STUART has been 

x m named sales manager of 
Florida Industries, Inc. 
Stuart was formerly asso- 
ciated with the V. E. 
Anderson Manufacturing 


0. 

The Tampa-based com- 
pany manufactures patio 
awnings, patio rooms and 
other aluminum products. 
It also manufactures roll 


Stuart 
form machines for the light metal industry. 


Fund Investments, Inc. has named WIL- 
LIAM R. NASH branch manager of its 
new Sarasota offices. He was formerly vice 
president and trust officer of The Citizens 
Bank and Trust Co. of Sarasota. 


ALVIN J. FERRO has been named 
director of sales for the new products divi- 
sion of Minute Maid Co. He succeeds 
DAVID L. LADD, who is now with United 
Fruit Co. as assistant to the executive vice 
president of marketing. 


WILLIAM A. OGLETREE has been 
named general manager of the Sarasota 
products division of Electro-Mechanical 
Research, Inc. The Sarasota division of 
EMR produces telemetry instruments used 
in missile, aircraft, and space-craft testing. 

Prior to joining EMR, Ogletree was with 
Computer Systems, Inc. of New Jersey, 
Burroughs Corp. and Philco Corp. 


Radiation, Inc. has appointed FLOYD 
W. DICKERSON marketing manager, com- 
munications at 


its Melbourne facilities. 
| Dickerson is responsible 
for the sale of Radiation’s 
line of communications 
equipment, designed for 
use by utilities, telephone 
’ companies, industry and 
| government. 

Prior to joining Radia- 
tion, Dickerson served as 
. department and general 
Dickerson ae manager for Gray- 
bar Electric Co., telephone division, and 
was previously transmission and equipment 
engineer for Southern Bell Telephone. 


DICK FOLTZ has joined Webster Out- 
door Advertising Co. of Miami. Foltz has 
been district manager of the Miami office 
of Philbin & Coine, New York transporta- 
tion advertising firm, and with Grant Ad- 
vertising Agency in Miami. 


THEODORE E. BOWMAN was elected 
vice president of Houlihan Insurance 
Agency, Inc. Bowman, who heads up 
the life, accident group division, joined the 
agency in 1959 as manager of the division. 
Other officers elected were: W. J. HOULI- 
HAN, JR., president; BOBBIE C. DAVIS, 
vice president; and HELEN K. ESTES, 
secretary-treasurer. 


THEODORE W. SEWELL is manager 
of the newly-opened Francis I. DuPont and 
Co. brokerage office in Miami Beach. 


ALONZO M. McNICKLE, former vice 
president of Fidelity Trust Co. in Pittsburg, 
is now vice president of the Security Trust 
Co. of Miami. 


, land has changed 


Tamiami Freightways and Benton Rapid 
Express have announ several personnel 
changes. HOWARD S. OWNLEY, formerly 
general traffic manager, is now director of 
sales and traffic. ROBERT J. LUNDT, 
formerly sales manager for Tamiami 
Freightways, is now general sales manager 
for Tamiami-Benton. 

FRED McDANIEL is sales representa- 
tive, St. Petersburg, and DICK MAY is 
assistant traffic manager, Tampa general 
office. LESTER KILPATRICK is super- 
visor, freight audit department and JAMES 
MENARD is supervisor, interline depart- 
ment. Both have offices in Tampa. 


CHARLES J. ELLIS has been elected 
southeastern region vice president for Gen- 
eral Electric Co. Ellis, who has been district 
manager of electric utility sales for G. E. 
in Tampa, is now headquartered in Atlanta. 

. E. has also appointed JOHN W. 
SCHUMACHER manager of employe and 
community relations at its Pinellas Penin- 
sula plant. He succeeds JOHN B. CLARKE, 
who has transferred to Washington. 


A. I. DEAN is president of Currie Auto- 
Truck Leasing Corp. in Tampa. The new 
corporation handles leasing for Bill Currie 
Ford Co. of Tampa. 


Alico Land Development Co. has named 
C. JACK WARD, Tampa real estate 

ba” “=m broker, a director. Ward 
has owned his own real 
estate business in Tampa 
since 1957. He has also 
been associated with Pru- 
dential Insurance Co. and 
Pomeroy Organization, 
Inc. a mortgage company 
with offices in Buffalo, 
ie 

Alico owns some 236,- 
000 acres of land in Central and South 
Florida which is being developed and used 
primarily for the production of citrus, 
cattle, timber and leasing for farming and 
pasturage purposes. 





Ward 


Knight Brothers Paper Co. has named 
CLAUDE T. CASON first vice president 
and director of sales and marketing. He 
will supervise the sales of the fine paper 
division, the industrial division, the manu- 
facturing division and the export division. 

LAWRENCE LEE is now vice president 
of the manufacturing division. 


Anheuser-Busch Inc. has named PAUL 
V. VON GONTARD general plant man- 
ager at its Tampa plant. Von Gontard, who 
was formerly manager at the Miami plant, 
succeeds KENNETH H. BITTING, JR., 
who is now plant manager in Newark. 
The changes follow the sale of its Miami 
plant to National Brewing Co. 


Southern Realty and Utilities Corp. has 
named SYDNEY M. SHERMAN to lead 
Southern’s national sales program. He will 
set up a national sales organization for the 
Miami Beach firm. 

Prior to joining Southern Realty, Sherman 
was associated with Universal Marion 
Corp., and General Development Corp. 


Standard Spray and Supply Co. of Lake- 
its name to Standard 
Spray and Chemical Co. New officers of 
the firm are Dr. D. S. PROSSER, president 
and treasurer and D. S. PROSSER, JR., 
executive vice president and secretary. M. 
T. PEARSON is vice president-sales and 
A. E. CAMPBELL, JR., is vice president- 
production. 





MANAGEMENT ENGINEERS 
Phone 533-5755 Bartow, Fla. 
Write for free copy of “ABACUS, a 
detailed description of our services 











EARN $7,500 per year on a part time 
basis—full time men and women 
earn much more selling better known, 
quality MUTUAL FUNDS .. . the 
exciting, mew multi-billion dollar 
industry. You are invited to a 
Demonstration - Explanation meeting. 
Phone for appointment. 


See Fu adv. page 28 this issue. 











INDUSTRIAL ® AERIAL © ADVERTISING 


SANDY |GANDY 


hetegraphy 


238 E. Davis Blvd. © Tampa, Fla. 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. 0. Box 1951 Phone: HEmlock 8-7521 








MANAGER AVAILABLE 
JANUARY 1, 1962 
Manager 3 years major _ tourist 
attraction in New York State with 
staff of 95 employees; 5 years 
Manager Florida attraction (FPRA 
Award winner); 12 years Field 
Supervisor and Manager public em- 
ployment offices. Strong on property 
management - maintenance, _ public 
relations, personnel management, 
analysis and development of opera- 
tions and community _ relations. 
Prefer full time Management with 
Public Relations opportunity in 

Florida. 
Write: Florida Trend - P. O. Box 
150A, Tampa, Fla. 











Rinker Materials Corp. has promoted 
JOHN DICKS to district supervisor of their 
operations in Martin, St. Lucie, and Indian 
River Counties. C. B. VAN ALSTINE has 

n named assistant district supervisor 
for the same area. 
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Tallahassee Letter 








WHETHER TO BUILD HIGHWAY BRIDGES high 
enough to clear barges on the proposed cross-state 
canal is being debated in the state capitol, State 
Conservation Director Randolph Hodges said he ex- 
pects Congress to appropriate construction funds 
next year and it would be cheaper to build high level 
bridges now than tear too-low ones out later. But 
Road Board member Max Brewer sees the canal as 
a long way off. He estimated that a $700,000, 25-foot 
level bridge across the St. Johns River between San- 
ford and New Smyrna Beach, included in the cur- 
rent budget and which would cross the canal, would 
cost an additional $500,000 if it were raised to 45 
feet, recommended for canal clearance. 


SHARP DISAGREEMENT DEVELOPED in the State 
Cabinet the first time during this administration over 
the question of reinstating five road board engineers 
who were fired in the payola scandal. Secretary of 
State Tom Adams and Comptroller Ray Green sup- 
ported Governor Farris Bryant in a move to override 
the Merit System Council which ordered the rein- 
statements. Attorney General Richard Ervin, School 
Superintendent Thomas Bailey and Treasurer J. Ed- 
win Larson voted to uphold the Council. Angered, 
the Governor asked Larson why he has not brought 
his own department under the merit system. Later 
Road Board chairman John Phillips said the 
five engineers would not be rehired immediately and 
Governor Bryant said he might take the reinstate- 
ment question to the State Supreme Court. Of 25 
engineers fired or suspended as the result of an in- 
terim legislative investigation, 14 have been rein- 
stated and all eight road contracting firms, suspended 
during the probe, have also been reinstated as quali- 
fied bidders on state jobs. In the meantime, a Con- 
gressional committee has chided Florida for “a 
display of unwarranted complacency” while payola 
was going on in its road department. 


“FOR NOW, WE ARE TAKING THEIR WORD FOR 
IT”, J. V. Chapman of the State Comptroller’s of- 
fice said about reports, due Nov. 1, from banks, utilit- 
ies, savings and loan companies, trading stamp firms, 
credit unions, trust companies, telephone and tele- 
graph companies, as to cash or other abandoned 
property which must be turned over to the state by 
March 1. Insurance companies have until May 1 to 
report. The 1961 law covers abandoned property held 
from and after Sept. 30, 1936. Early reports showed 
negligible amounts. Estimates of what the law will 
produce have ranged from $10 to $100 million. Con- 
fiscated property goes into the state school fund and 
only the interest can be spent. The property can be 
reclaimed at any time by proving ownership. 


ENCOUNTERING OPPOSITION ON BOTH the me- 
thod of financing and the route for extending the 
turnpike from Fort Pierce to Wildwood, Gov. Bryant 
indicated he may yield some in the location squabble. 
He assured irate Lake Countians the finally selected 
route would yield “maximum benefits and minimum 
harm.” Beginning construction is indicated by Dec. 
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15. The U.S. Bureau of Public Roads has approved 
the Governor's request for relocation of Interstate 
75 in Marion and Sumter Counties to permit its junc- 
tion with the turnpike at Wildwood. On the turnpike 
financing front, Bryant was holding firm on negoti- 
ating sale of the $160 million turnpike bond issue ra- 
ther than submit it to bids. Interest was expected to 
exceed four per cent. Other current road develop- 
ments: State Road Board launched five-year plan 
to build 503 miles of interstate highways by 1966 at 
cost of $300.7 million, bringing total interstate con- 
struction of the 1,126-mile system in Florida to 720.8 
miles; Cleary Bros. Construction Co., West Palm 
Beach, submitted low bid of $2.7 million on Sannibel 
Island-Punta Rassa toll causeway. 


TIGHTENED CONTROL ON STATE SPENDING 


may be effected by the 1961 Legislature, reverting 
closer to early days when an auditor and treasurer 
were elected by the lawmakers. The Legislative 
Council has set up a special Appropriations and 
Auditing Committee as a watchdog on state funds. 
Before the 1961 Legislature, but which died for 
lack of time, was a proposed constitutional revision 
making the state auditor an appointee of the Legis- 
lature and providing for Senate and House liason 
representation on the Budget Commission. 


A SPACE AGE UNIVERSITY WITHOUT A 


CAMPUS, operated by a Cabinet-appointed director 
answerable to the Board of Control, but with the 
cabinet holding veto power, has advanced at a pace 
as dizzying as the moon probe with which it is de- 
signed to cope. The University of Florida was virtu- 
ally stripped of its extension program to make way 
for the new project. Presidents of existing state 
universities are apprehensive of this Institute for 
Continuing University Studies which would take 
graduate study to the doorstep of space industries. 
The director, with rank equal to that of the presi- 
dents, could draw off their professors, and associate 
directors could be assigned to each campus with 
rank of deans. Governor Bryant is looking to the 
industries to finance buildings for the new off campus 
graduate extension centers, possibly in Boca Raton, 
Orlando and Pensacola areas. In the meantime, pro- 
posed $15 million revenue bond issue to set up the 
new University at Boca Raton and build science 
facilities at existing universities drew opposition 
from lawmakers. A legislative committee, headed by 
Sen. B. C. Pearce, is directed to study this and other 
ways to finance major state building and to report to 
the 1963 Legislature with recommendations. 


AMENDMENTS TO THE RIGHT TO WORK LAW 


can be expected in the 1963 Florida Legislature, the 
State Federated Labor Council has been told by 
its secretary-treasurer, William Allen. The council 
lobbied against an unsuccessful move in the 1961 
Legislature to throw out a requirement that manage- 
ment use a checkoff system in collecting union dues. 
Allen said he sees a peaceful year ahead in Florida 
in the area of labor relations. 
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TNe R&cession's 
OVER! 








; never been a better time to 
pour the coal on your sales effort than 
right now! 

Mix your advertising with the vitality 
of FLORIDA TREND and watch things 
happen. 


Call, write, or wire us: 
P. O. Box 150 — Tampa, Fla. 
— Phone 251-1885 — 


Ask about our big January 1962 issue: “WHAT THE MOON MEANS TO FLORIDA” 




















Certainly, we know it is easy to be 
agreeable... to say yes to an employee 
benefit plan that is less than the best 
for you and your firm. But we don’t 
like “‘me too-ism.” If we are to be the 
architects of your financial house, we 


WE 
ARE NOT 
‘ME TOO’ 

a 0) 4 3 


are going to carefully prepare and 
strongly recommend the best and most 
modern tax-exempt business trust for 
you. That is the only way we know 
to be fair to you—and to ourselves at 
the same time. Ask us about it! 


PAUL L. MILLER Aassoctarter, AMALH, 


EMPLOYEE BENEFIT CONSULTANTS 
Suite 1330, Coast Line Bldg., Jacksonville 2, Fla. Tel. EL 6-2401 





